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A letter from  
our CEO.

Since 2004, THG has been revolutionising how 
brands connect with consumers. Today, we drive 
the global growth of some of the world’s best-
known brands. Across our Nutrition, Beauty 
and OnDemand divisions, and now with THG 
Ingenuity, we are renowned for our partnerships 
with the some of the fastest growing brands, and 
collaborations with some of the most successful 
influencers around the globe.  

THG x Planet Earth is our Group strategy for 
a better, more sustainable future. Guided by 
the United Nations’ Sustainable Development 
Goals, our targets are centred around three key 
priorities:  

1. Protecting Climate and Nature  
2. Strengthening Our Supply Chain and Circularity  
3. Empowering People and Communities 

As a vertically-integrated business, we are acutely 
aware of the impact that big businesses have on 
the environment, and the great responsibility and 
influence we hold with our people, communities, 
suppliers and customers both in the UK and 
internationally. We have always been focused 
on reinventing online retail for the better, and I 
am proud of the journey we have made so far. 
Our sustainability goals reinforce the direction in 
which THG is travelling, providing a formal and 
structured approach, with targets underpinned by 
science, data and technology, and driven by our 
talented people across the world.  

We are committing to use our global scale, 
our world-class talent and our dedication to 
innovation, to act as a force for good. 

More importantly, we are using our access to 
capital to invest in and influence environmental 
and societal changes that will benefit our planet 
today and create a sustainable future for our 
business and generations to come.  

Publishing our goals is our first step, and next year 
we will publish our roadmaps to achieving each 
milestone target towards 2030. We have always 
been fast-paced, agile and responsive to changes 
in the market, and our sustainability strategy is 
no different – while we have our sights set on the 
year 2030, we will certainly do our best to achieve 
more and work in partnership with others to 
accelerate the pace of positive change.  

I have signed a commitment letter to set Science 
Based Targets in line with a 1.5°C future for 
THG’s entire operations including Scopes 1, 2 
and 3, and we will publish these during 2022. 
We already have taken steps to reduce carbon 
emissions in our own operations and THG has 
been a certified CarbonNeutral® company since 
2019, but we still have more to do. We will also 
offset all our historical direct carbon emissions 
since THG began, and all our emissions hereafter. 
We are also developing plans to become nature 
positive by working with our suppliers to establish 
restorative agricultural practices. 

Throughout our supply chain, we are taking 
progressive measures to ensure that human rights 
are protected at all costs, and modern slavery 
becomes a thing of the past. Again, we will work 
with our suppliers closely to monitor responsible 
working practices and will publish our policies and 
roadmaps in the new year.  

Strengthening our supply chain goes hand 
in hand with strengthening our approach to 
circularity, and not burdening our environment 
with waste. We have a target to turn 100% of 
our waste into resources for our value chain by 
2030. We have already taken steps to reduce 
the amount of plastic used in our packaging, 
and our membership of The UK Plastics Pact 
enables us to share expertise and collaborate 
with other businesses to take action against 
problematic plastics. We are also working on 
other innovative ways to divert waste from landfill, 
and encouraging consumers to reuse, recycle and 
repurpose the products they purchase with us.  

We firmly believe that everyone who contributes 
towards THG’s success, whether they work 
directly for our Group, an agency or a supplier, 
should be treated with respect and paid fairly. 
We believe nobody should be discriminated 
against due to their gender identity, ethnicity, 
beliefs, sexuality or ability. We are making bold 
commitments to promote policies and practices 
that are inclusive for all at THG, including 
increasing the percentage of female and ethnic 
minority representation in our senior leadership 
team. We will also focus on expanding our reach 
in communities and use our digital expertise to 
support people that need our help.  

In 2020, we announced the launch of THG (eco), 
created to embed sustainability best practice 
at the heart of product design, manufacturing, 
delivery and the entire customer journey. It 
is the powering force driving us towards our 
environmental sustainability goals. This year, 
THG (eco) has continued to grow and evolve, 

adding more innovative solutions to its portfolio, 
including our in-house plastic recycling facilities to 
accelerate our activity and have a positive impact 
on the planet.  

Events in 2020 and 2021 have demonstrated the 
immensely powerful and unpredictable nature 
of Planet Earth. But we have also witnessed the 
unity, collaboration, resilience and desire from 
society to build a better future. Our vision is to 
leave the world a better place than we found it. It 
will take real responsibility and commitment from 
our people, suppliers, partners and consumers, 
working in partnership to achieve our shared 
goals.  

I hope you will join us on our journey to get there.  
 
 
 
 
 
 
Matthew Moulding
Executive Chair and Chief Executive Officer
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Our Sustainability Strategy
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THG x Planet Earth  
is our plan for a 
better, sustainable 
future together.

Our plan focuses on three key priorities.

Each priority is built on a foundation of solid 
business fundamentals: protecting data and 
privacy, maintaining worker health and safety, 
and ensuring product quality and safety. 

We have set ambitious goals under the key 
priorities, that we aim to achieve by 2030.  
For each of these goals, we have set specific 
targets focused on driving positive change in our 
business, supply chains, communities and for  
the planet.

THG (eco) is the powering force driving our 
progress towards our targets, bringing innovative 
solutions to some of the planet’s most significant 
environmental issues.

At the heart of the strategy, and of everything 
we do at THG is our vision: to leave the world a 
better place than we found it.

Protecting Climate  
and Nature.

Strengthening Our Supply  
Chain and Circularity.

Empowering People  
and Communities.

01
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Our Sustainability Vision: 
 
To act as a force for good in leaving the 
world a better place than we found it, by 
using our scale, our partnerships, our 
access to capital and our unique capacity 
for innovation to promote and embed 
sustainability into everything we do.
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Our 2030 Goals
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Protecting Climate  
and Nature.

01
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We plan to leave the world a 
better place than we found it. 

A code red alert has signalled 
to the world that action needs 
to be accelerated to protect the 
planet’s climate and natural 
ecosystems.  

And we need to act fast. 

Our 2030 Goals:

Our Targets:

NATURE

CLIMATE

WATER

CLIMATE

CLIMATE

NATURE

WATER

NATURE

WATER

BY 2025

BY 2025

BY 2025

BY 2025

BY 2030

BY 2030

BY 2030

CLIMATE Be climate positive and offset our  
entire historical emissions. 

CLIMATE
BY 2022

Publish net zero roadmap aligned
to science based targets.

Have a net positive nature impact 
across our own brands. 

Offset all of THG’s direct historical
emissions.

Use water sustainably in high water  
impact areas of our value chain. 

Transition to 100% renewable
electricity for own operations.

These goals relate to the following SDGs:

50% of suppliers and THG Ingenuity
partners to set carbon reduction targets.

100% sourced agricultural materials
to be deforestation-free for own brands.

30% reduction of water use in water
stressed and own operation sites.

Top 20% of own brand suppliers (by impact)
to introduce restorative agricultural practices.

25% of product and ingredient suppliers to
disclose water usage and adopt water stewardship.
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“We commit to offsetting  
all our historical emissions  
since THG began and all  
our future emissions hereafter.”
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Growing at pace is in our  
nature at THG. 

We are already transforming 
our own operations to reduce 
our environmental impact, 
and through THG (eco) we are 
supporting other businesses 
and individuals to build a more 
sustainable future.  

We have committed to setting Science Based Targets in line with a 1.5°C future by the end of 2022, 
aligning with the UK Government’s target for net zero greenhouse gas emissions by 2050, and the Paris 
Climate Agreement to limit the global temperature increase to 1.5 °C. 

In the meantime, we have taken immediate climate action by offsetting all our operational carbon 
emissions. We are proud to be a certified CarbonNeutral® company. But we want to take it one step 
further. We are also committing to offsetting all our historical emissions since THG began and all our 
future emissions hereafter.   
 
To protect the planet as we know it, and to restore its valuable natural resources, we will take a stand 
against deforestation, avoid wasting water and use renewable energy for 100% of our operations.  
We believe the climate crisis can only be solved through collaboration and sharing expertise. We are 
inviting all our customers, suppliers and THG Ingenuity partners to pledge their own commitments and 
join our THG x Planet Earth partnership. 

We owe it to our customers to make online retail a more sustainable way to shop. 
 
That is why we have introduced initiatives like Eco Deliveries. And why we will continue to keep 
bringing in new, sustainable solutions to help customers reduce their environmental impact when they 
shop with our brands.
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Our story so far.

Certified CarbonNeutral® Eco Deliveries Plastic Neutral

Reducing carbon emissions is imperative in the 
fight against climate change. While we work 
hard to reduce our carbon footprint, we have 
calculated and offset all emissions associated 
with the operations of our business.  

THG and our proprietary ecommerce platform, 
THG Ingenuity, have achieved CarbonNeutral® 
company and service certifications, respectively, 
in line with the Carbon Neutral Protocol. 

We have purposely selected six important 
carbon offset projects around the world, which 
include afforestation in Mexico, solar water 
heating in India and biodiversity conservation 
in Indonesia. In Brazil, our carbon offsets are 
providing vital funding to support communities 
combatting deforestation, and in Guatemala 
and Kenya the funding provides solutions for 
communities to access clean drinking water.  

The transportation sector is a huge contributor 
to global carbon emissions, with the expected 
growth in online shopping exacerbating the 
issue. To reduce the environmental impact 
of our delivery services, while maintaining an 
exceptional customer experience, we have 
optimised our approach to ‘last-mile’ deliveries.  

In May 2021, we launched a UK trial offering a 
new ‘Eco Delivery’ option to customers of both 
THG brands and THG Ingenuity partners. When 
customers selected an Eco Delivery at checkout, 
we used their postcode data to intelligently 
assess the most environmentally friendly  
delivery route.  

Our partners, Royal Mail and Paack, then 
ensured that the last mile of the delivery 
was completed respectively on foot, electric 
vehicle or via bicycle couriers. Overall, these 
optimisations drove a 24% year-on-year 
reduction in our CO2 emissions per shipment  
in the UK. The successful trial led to the initiative 
being rolled out for all THG brands in the 
UK, and a new proposition for THG Ingenuity 
partners.  

Ultimately, we know that flexibility and the ability 
to rapidly adapt to shifting conditions will be 
non negotiable – and the brands that recognise 
and act on this now will be best equipped for 
future success. 

Plastic pollution is one of the biggest 
environmental crises affecting our planet.  
While we continue to reduce our plastic 
consumption and introduce more recyclable 
and reusable packaging solutions, our brands 
are turning plastic neutral by recovering and 
recycling as much (or more) plastic from the 
environment than they use. 

In September 2020, Myvegan became the 
world’s first plastic neutral sports nutrition brand 
through a partnership with rePurpose Global, 
a company working to reduce the amount of 
plastic waste ending up in our oceans and 
landfills. With each sale of a Myvegan product, 
a percentage of the profit goes towards vetted 
programmes across the world, funding the 
removal and recovery of nature-bound plastic 
and providing safe work and ethical wages for 
waste collectors living in often marginalised 
communities. The collected plastic is processed 
and reused, building a more circular economy, 
reducing the need for virgin plastics and helping 
to protect the planet for the future.  

Following Myvegan’s lead, THG brands 
Ameliorate, Mama Mio, Mio Skincare and 
Myvitamins also became certified plastic neutral 
brands in 2021 via rePurpose Global. The 
next step is to measure and offset the plastic 
footprints of the remaining THG brands while 
the business continues to progress packaging 
development and innovations in recycling. 
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Strengthening our Supply  
Chain and Circularity.

02
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We take responsibility very 
seriously. 

For the lifecycle of everything 
we produce and for the 
livelihoods of every person 
affected by our business. 

We have a duty to ensure our 
supply chain is responsible, 
ethical and does not adversely 
affect other people or the planet.

Our 2030 Goals:

Our Targets:

CIRCULARITY

ETHICAL SUPPLY 
CHAIN

CIRCULARITY

CIRCULARITY

CIRCULARITY

CIRCULARITY

BY 2025

BY 2025

BY 2025

BY 2025

BY 2025

ETHICAL SUPPLY 
CHAIN

Protect human rights and work to eliminate
modern slavery in our supply chain.

ETHICAL SUPPLY 
CHAIN BY 2025

Implement a progressive human
rights policy.

Transform all of our waste into resources
for our value chain.

All suppliers to commit to THG’s
ethical sourcing standards.

100% of own brand packaging to be
recyclable, reusable or compostable.

These goals relate to the following SDGs:

Zero waste to landfill from our
own operations.

We recycle more plastic than
we produce.

70% of packaging from third party
brands to be recyclable, reusable or compostable.
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“Zero waste to landfill  
from our own operations  
by 2030.”
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We know that Planet Earth 
cannot afford unlimited 
resources. So, we are wasting  
no time in developing closed-
loop solutions to reduce, recycle 
or repurpose any and all of the 
waste we generate.

We have already been reducing the amount 
of plastic we use, and increased our in-house 
recycling capabilities. As a member of the 
UK’s Plastic Pact, we will continue to support 
innovation and encourage our customers  
and suppliers to reduce their landfill waste 
and support a circular economy.
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Our story so far.

Reducing Plastic

Recyclable Packaging

Transit Materials Modern Slavery

One of our key focuses is on reducing the 
amount of newly created plastic (often referred 
to as virgin plastic) used in our packaging, 
either by introducing more post-consumer 
recycled (PCR) content or optimising packaging 
specifications to reduce plastic without 
compromising on the safety or quality 
of our products. 

By reducing the thickness of some of our 
Nutrition product packaging, we have saved  
48 tonnes of plastic usage annually, with a 
further 22 tonnes of plastic removed by reducing 
thesize of our tubs, and an additional 3.8 tonnes  
of plastic saved by removing the tub neck 
sleeves. We will continue to seek practical and 
innovative ways to reduce our plastic usage, 
including the removal of plastic scoops for  
our powdered nutrition products.

Within our Nutrition brands, Myprotein, 
Myvegan and Myvitamins, all pill bottles,  
ready-to-drink bottles, tubs and lids are  
fully recyclable. 

Further, across Nutrition and Beauty, we 
adapted all of our much-loved subscription 
boxes in 2019 to become fully recyclable, finding 
creative design solutions that removed the need 
for metallic foils or plastic coatings.

Transit materials may seem minor to some, 
but we want to be best in class in every area 
of our operations and reduce unnecessary 
plastic wherever possible. We have stopped 
using non-recyclable plastic bubble wrap in 
all our fulfilment centres in the UK, USA and 
Poland, saving almost 9 tonnes of plastic per 
year. Instead, we use recyclable, paper-based 
materials to protect our products during transit. 

All the cardboard used globally for our packing 
and shipping boxes is FSC certified, made with 
materials sourced from responsibly managed 
forests. We also operate a closed-loop recycling 
solution for our cardboard waste, which is 
collected and recycled into new boxes for  
us to reuse.   

After a successful trial, we are also investing in 
new equipment to move away from plastic tape 
to paper tape with a water-activated adhesive, 
further reducing our plastic usage and making  
it easier for customers to recycle their packaging 
at home.

We review and publish our Modern Slavery 
Statement annually. 
 
The statement details the steps we take to 
assess and prevent, to the extent possible, 
slavery and human trafficking occurring in any 
part of our business or supply chains. 

Our commitment is demonstrated not only 
through our Anti-Slavery Policy but also by 
our membership of Sedex, one of the world’s 
leading ethical trade membership organisations. 
Through Sedex, we engage with our suppliers 
to review and audit their environmental and 
ethical performance, ensuring that responsible 
practices are being upheld throughout our 
supply chain.  
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Empowering People 
and Communities.

03
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Our people are our greatest  
asset. We nurture world-class 
talent from all over the globe 
and create life-changing  
career opportunities. 

We are incredibly proud to  
be named one of The UK’s 25  
Best Big Companies to Work 
For 2021. And as we continue  
to build the skills of the future,  
we are driving progression at  
an exceptional rate.

These goals relate to the following SDGs:

Our 2030 Goals:

Our Targets:

BY 2030

BY 2030

BY 2025

BY 2025

BY 2025

BY 2030

DIVERSITY 
& INCLUSION

EMPLOYEE WELLBEING  
& DEVELOPMENT

INVESTING IN  
OUR COMMUNITIES

INVESTING IN  
OUR COMMUNITIES

INVESTING IN  
OUR COMMUNITIES

Promote policies and practices that
are inclusive for all at THG.

BY 2025

Achieve 50% female representation and at least 
20% ethnic minority representation in Graduate 
and Apprenticeship schemes.

Create a workplace culture
which brings out the best in all.

Achieve 50% female representation and at least 
15% ethnic minority representation on the Board 
and senior leaders.

Support our communities and lead
initiatives to teach tech and life skills.

Eliminate gender and ethnicity pay gaps across
all THG divisions.

Achieve at least 15% improvement in employee 
engagement score.

All Tier 1 suppliers to pay a living wage.

Introduce two days volunteering per year
for every THG employee.

Provide 10,000 people in the community with 
technology and life skills training.

DIVERSITY 
& INCLUSION

DIVERSITY 
& INCLUSION

DIVERSITY 
& INCLUSION

EMPLOYEE WELLBEING  
& DEVELOPMENT

EMPLOYEE WELLBEING  
& DEVELOPMENT
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“Achieve 50% female 
representation and  
at least 15% ethnic  
minority representation  
on the Board and  
senior leaders.”
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Since we started in the North 
West of England, our ambitious 
employees have been pushing 
the boundaries of innovation to 
become the global influence we 
are today. 

We know that a diverse, inclusive and supportive 
environment brings out the best in people. That 
is why we are tackling inequality throughout our 
workforce, supply chain and in our communities. 

It is imperative that our people and communities 
feel empowered to make a positive difference 
in the world. We will urge others to join us in 
creating a level playing field and fair wages for 
ambitious and innovative talent, regardless 
of gender, ability or ethnicity. We will spend 
time and energy to support people who need 
our help. And we will invest our expertise to 
eradicate digital inequality and provide people 
with the skills they need to excel.
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We have always been passionate 
about supporting our local and 
global communities, providing 
sustainable employment and 
helping communities to not only 
be resilient, but also to thrive.

Throughout the year, our individual THG brands 
and senior leaders support a variety of charities 
and good causes and we are proud to be making 
a positive difference to people and communities 
all over the world.   

We know that a happier, more inclusive 
workforce brings fresh perspectives, positive 
challenge and motivation to always do better. 
From developing exceptional apprenticeship 
programmes to rewarding colleagues from day 
one, we have established a variety of internal 
programmes and initiatives, built to propel 
progression and development, while supporting 
our employees’ mental and physical wellbeing 
along the way.
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Our story so far.

Early Careers

Our Early Careers programmes are focused 
on building the skills of the future and driving 
progression at an exceptional rate.  
 
Comprising of apprenticeships, internships, 
graduate schemes and our unique THG Elevate 
programme, we offer life changing career 
opportunities for talented young people to 
reach their world-class potential.  

Our apprenticeship programmes enable school 
and college leavers to kickstart their careers in 
all areas of the business from Tech, Digital and 
Marketing roles to Catering and Hospitality. 
Apprenticeships are also available to those 
looking to upskill within their current role at THG 
or embark on a new career direction altogether.  
 
While they progress towards their qualifications, 
supported by our expert training providers, our 
apprentices are rewarded a full-time salary, and 
93% go on to permanent employment at THG. 
We are immensely proud to uphold a 100% pass 
rate for our apprentices who complete their 
course, with many achieving Distinction grades, 
putting them in an outstanding position to 
launch their professional careers.   

We also offer 12-month paid internships 
to second year university students, with a 
competitive full-time salary and boundless 
learning opportunities, working with some of 
the world’s most exciting brands and game-
changing technology platforms. Our interns 
are placed in high performing teams across 
the business, gaining valuable hands-on work 

experience and developing best-in-class 
professional skills to help them excel in their 
future career paths. 

Our current THG Graduate Scheme is a 
12-month development programme creating 
a community of graduates from all over the 
business. Throughout the year, graduates 
complete training sessions to help develop both 
their soft skills, and the necessary career-specific 
skills to thrive at THG. With numbers almost 
doubling in the past three years, this scheme 
has grown exponentially with just under 400 
graduates joining the business in 2021 alone. 

THG Elevate is a six-week, fast-track talent 
programme which is breaking down barriers 
by supercharging the careers of ambitious, 
high-performing young people taking their first 
steps into the world of ecommerce. Through 
intensive, off-the-job training, participants are 
taught all about the key aspects of ecommerce, 
from paid media and SEO techniques to site 
design and launch. A mix of industry expert 
coaching, practical tasks and team projects help 
to take technical abilities and professional skills 
to the next level, preparing Elevators to move 
seamlessly into their full-time roles at THG.
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The Times Top 100  
Graduate Employers

A Best Big Company

Accelerator Programme

Diversity & Inclusion

At THG, we encourage people to be decisive, 
ambitious and to push boundaries. Our 
working culture fosters creativity, resilience and 
experimentation, and we are always on the
lookout for fresh ideas and emerging young 
talent. We are very proud to be ranked in The 
Times Top 100 Graduate Employers for 2021.

Every year, The Times carries out interviews with 
thousands of final year university students to 
collect their feedback on which employers they 
believe offer the best graduate opportunities.

This accreditation cements our position as a 
leading graduate employer, attracting incredible 
young talent from all over the world and 
supporting them to reach their full potential.

We are incredibly proud that THG has been 
recognised as one of The UK’s 25 Best Big 
Companies to Work For 2021. THG was also 
presented with the Special Award for Best 
Improver out of all of the companies that took
part.

In March 2021, we invited every THG employee 
to take part in a Group-wide engagement 
survey which was externally validated by an 
independent company. Over 2,500 staff
members took part, helping our People teams 
to identify areas for improvement and continue 
with positive steps forward.

Our in-house digital experts are training the 
next generation of tech, paving career paths fit 
for the future. Our THG Accelerator programme
opens up exciting opportunities for people 
looking to embark on a brand new career 
direction. Aimed at people with no previous 
background in technology, the six-month 
programme offers full-time, in-role training
to become fully-fledged software developers 
and computer science engineers at THG.

We know that a diverse and inclusive working 
environment fosters positive challenge, 
innovation and fresh perspectives, and we are 
committed to building a strong and diverse 
international pipeline of talent without bias. 

THG’s D&I Committee was established 
during 2020 to drive positive change across 
the business globally. The peer-nominated 
representatives are responsible for identifying 
key areas for improvement, holding monthly 
forums and working with the Senior Leadership 
Team to drive positive cultural change.

The committee also works with Brand and 
Marketing teams to ensure that people are fairly, 
inclusively and respectfully represented, and 
hold weekly open virtual discussions for all
THG staff to voice their views.
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Employee Wellbeing Championing Accessibility

Omega Engagement Forum

All UK-based THG employees can access 
free, confidential medical advice from our in-
house GP, and they can also arrange private 
consultations with our expert physiotherapist for 
guidance and support with any muscular-skeletal 
issues.

In addition, more than 150 THG employees 
across the business are trained as Mental Health 
First-Aiders, on hand to provide support and 
guidance to colleagues experiencing mental 
health issues. As part of their training, Mental 
Health First-Aiders learn how to spot the early 
signs and symptoms of common workplace
mental health illnesses, offering advice or 
signposting colleagues to the appropriate 
support, both in and outside of the workplace.

All of our UK staff members are also supported 
by the Retail Trust, a charity for people working 
in retail, offering a range of wellbeing resources, 
ranging from mental and physical health, to 
relationship support and financial advice.

Globally, all THG employees can access round-
the-clock mental health support through 
SilverCloud, an award-winning supplier of 
digital mental health and emotional wellbeing 
solutions. SilverCloud offers a range of online 
modules to help manage issues such as stress, 
resilience, sleep, financial worries, mindfulness 
and body image. The platform aims to help 
people learn how to think differently and feel 
better using proven clinical methods, such as 
cognitive behavioural therapy (CBT).

We have a dedicated and passionate 
Accessibility team, specialising in ensuring that 
all websites belonging to THG brands and THG 
Ingenuity partners are accessible for everybody, 
including those with disabilities. The team act 
as in-house consultants, assessing and advising 
THG brands according to current legislation, 
best practice,and developing innovative 
solutions and resources to promote accessibility 
within THG and externally.

As well as developing business-focused 
solutions, the team have also established an 
internal Accessibility Champion Network which
raises awareness of new tech innovations in 
accessibility, as well as hosting a weekly virtual 
British Sign Language (BSL) Book Club where 
attendees can learn and practise sign language 
together in a safe and friendly place.

In our manufacturing sites and fulfilment 
centres in Warrington and Manchester, over 40 
Engagement Champions volunteer their time
to drive staff engagement and improve 
communication within their teams. While shift 
working can bring complexity to employee
engagement, the Champions provide valuable 
feedback on working life at THG and keep their 
colleagues informed and involved in Group
initiatives and events.

26

THG Sustainability Strategy 2021



Rewarding Our People Change Please Coffee

THG’s purpose is to reinvent how brands 
digitally connect to consumers and to be best 
in class at building, growing and accelerating 
brands on a global scale.

Throughout the year, we offer exclusive 
discounts on THG brands to everyone across  
the Group, including their friends and family,  
so that they can get to know our new products 
and services. 

Black Friday is one of the biggest staff events in 
the THG calendar. As well as major discounts,  
in 2020 we ran a four-day virtual programme  
of events including celebrity-led quizzes, games, 
karaoke and a virtual DJ set, with care packages 
sent out remotely to enable teams to celebrate 
the event together.

In all our offices, studios, manufacturing sites 
and fulfilment centres in the UK, we serve 
Change Please coffee, meaning our staff are
making a difference with every cup of coffee 
served in our cafes. Change Please is a social 
enterprise that helps people experiencing
homelessness to get a fresh start with housing, 
training and onward opportunities.

The trainees are given access to employment in 
a Change Please cafe, gaining customer service 
and barista skills to SCA (Speciality Coffee 
Association) level, and receive a monthly Living 
Wage salary, clothes, therapy support, laundry 
and accommodation with their rent
payments covered.

Within the first six months, our sales of Change 
Please coffee helped provide this support to five 
people experiencing homelessness and we are 
forecasted to support 10 people by the end of 
our first year.
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Supporting People Through Covid-19

At the start of the Covid-19 pandemic, we 
responded to the immediate crisis by providing 
a £10 million aid package of support to local and 
international communities. As part of this, we 
donated £1 million to two Manchester-based 
charities and provided £4 million worth of critical 
products and services to vulnerable people and 
keyworkers in Manchester, including NHS staff 
on the frontline. Additionally, we donated 3.5 
million units of personal protective equipment 
(PPE) to the health and care system in Greater 
Manchester. Utilising our global supply chain, 
we were able to source more than 25 tonnes 
of medical-grade PPE and airfreighted the 
goods to the UK, with the project worth £2 
million. The remaining £5 million was pledged 
to support people outside of the North West, 
including international markets.

As the UK faced unprecedented changes to daily 
life, we adapted our business to support people 
most in need. Our in-house catering team were 
redeployed to deliver one million meal packages 

and food parcels for vulnerable people and food 
banks in the North West. We also made all 70 
rooms in our Great John Street Hotel and
King Street Townhouse available to support 
both NHS and Greater Manchester Police staff 
working away from their families.
In addition, circa 10,000 free, ready-to-cook 
meals were given out to employees at our 
Warrington Omega facility, who were able
to take home a meal for two at the end of each 
and every shift, reducing the need to visit busy 
supermarkets struggling with shortages of 
food essentials.

We are an ambitious business with a global 
focus, but still a proud champion of the 
community from which we have grown. We will
continue to support social innovation in the 
North West, while seeking opportunities to 
make a positive impact on the global
communities in which we operate.
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THG (eco) is powering us 
towards our sustainability 
targets. But we know that real 
impact needs collaborative and 
coordinated action between 
governments, organisations, 
businesses and individuals. 
 
That is why we are leveraging 
our scale to accelerate change 
for others. Through THG (eco), 
we are making it easier for 
people, businesses and  
organisations to make a big, 
collective difference to the 
planet. 
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Through (more:trees) by THG (eco), brands 
and individuals are planting trees in forests 
worldwide, making a small change today that 
will have a big impact in the future. The open 
access platform enables people to manually or 
automatically plant trees in projects all over the 
world. Working with trusted partners, the newly 
planted trees will sequester CO2 emissions in the 
future while providing significant local benefits 
today, including poverty alleviation, education, 
skill-sharing, food, shelter, biodiversity and 
coastal protection. 

Recycle:me by THG (eco) was launched in 2021 
to tackle ‘hard-to-recycle’ beauty products with 
complex plastic packaging, such as mascara, 
lipstick and eyeshadow palettes. Customers 
shopping on our beauty websites in the UK can 
return their empty plastic beauty packaging to 
us, free of charge, to be recycled. They can also 
include used plastic beauty products from any 
brand – even if they were not purchased via  
a THG website – and we will recycle them.

As part of THG (eco), THG/recycling stops 
plastic from ending up in landfill where it could 
take centuries to break down, risking harm to 
our wildlife. We recycle both consumer and 
post-industrial plastic waste and reprocess it 
into high-quality plastic compound that can be 
reused again and again. Our in-house recycling 
capabilities reduce the need to produce new, 
virgin plastics and cut the amount of plastic 
ending up in our environment. 

31



THG (eco) is a driving force  
of change, giving people  
the tools to do more than  
just their bit for the planet.  
As our business continues  
to grow at pace, we will keep  
investing in innovative ways  
to help others make better  
choices and create a better  
future for the planet.
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Sustainability Committee

Chief Sustainability Officer

Remuneration

Management Oversight

The THG Executive Board has established a Sustainability Committee to 
review and ensure that the Group has appropriate and effective strategies, 
policies and operational controls to conduct their business in a responsible 
manner (including performance against the Group’s sustainability strategy 
and in relation to environmental, social and governance (ESG) matters). 
The Sustainability Committee consists of two Non-Executive Directors, the 
Group Commercial Director and theChief Sustainability Officer.

THG has appointed a Chief Sustainability Officer as member of the 
Executive Leadership Team. The Chief Sustainability Officer is accountable 
for the ongoing development and implementation of the Group’s 
sustainability strategy and policies.

From 2022, THG’s Chief Executive Officer (CEO) and members of the 
Executive Board and Senior Leadership Team will eachbe set relevant 
sustainability-linked objectives which will impact their remuneration.

To ensure effective delivery of the Group sustainability strategy, THG will 
measure progress against the goals in senior leadership objectives and 
increase its focus on sustainability alongside business outcomes in reviews. 
To ensure our strategy remains relevant it will be reviewed at least every two 
years by the Sustainability committee and any recommended changes will be 
submitted to the Board for approval.

Our Governance.
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We believe that with technology, vision and 
teamwork, we can achieve our goals by 2030. And 
we will achieve them sooner if we can. 

Our next step is to publish our roadmaps to 
delivering all of our targets, including our Science 
Based Targets to become net zero by 2030. 

THG x Planet Earth is our strategy for a more 
sustainable future, working in partnership with 
individuals, organisations and communities 
across the globe.We are taking responsibility for 
the impact that is within our control, and we will 
continue to use our influence to inspire others to  
do the same. 

The journey to 2030 will take a huge amount of 
ambition, energy and determination. And we are 
ready to lead the way forward and take on the 
challenges ahead.  
 
Join us and follow our progress at  
THG.com/sustainability




