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Thank you for 
downloading the Abios 
and Kambi esports 
white paper.
Esports has come a long way from its early reputation 
as a niche pastime which principally attracted young 
men. It has exploded into a billion-dollar industry, with 
international tournaments drawing audiences 
comparable to those of soccer, basketball and 
American football. 

In these pages you will find an in-depth look at the 
current state and future potential of the esports 
betting industry, looking at market trends, the most 
popular bet offers and teams, as well as a series of 
interviews with senior figures at Abios, Kambi and 
Unibet as we endeavour to shed more light on a 
vertical that is displaying vast growth potential.



Founded in 2013, Abios has operated in 
the esports space for just short of a decade. 
Abios started out as an esports calendar, 
providing fans with scheduling for upcoming 
matches and tournaments. To obtain the data for 
the calendar, Abios came up with novel ways of 
collecting, compiling and analysing data for 
esports. This sparked the interest of other 
industry entities, inquiring to get access to the 
data for their own products. After much back 
and forth, Abios finally made the move and 
pivoted to a B2B businesses model in early 2016.

Since then, Abios has distributed esports data 
and technology to customers all over the world. 
We have over 65 customers on five continents, 
in various industry sectors such as search 
engines, sportsbooks, esports teams, news 
outlets and more.

With the growth of the esports industry, the 
demand for data has grown in turn. It has 
enabled Abios to expand its product portfolio 
from esports data to data-powered widgets 
and odds, giving esports entities further tools to 
grow and expand.

Being part of Kambi, Abios is able to leverage its 
many years of experience and knowledge in the 
betting industry to enable a next-generation 
esports odds product. A great odds service is 
enabled through automation and proprietary 
modelling of probabilities, making data the 
lifeblood of our automated system. Abios’ long 
experience in working with and gathering 
esports data puts us at the forefront of 
developing an excellent pricing system. We have 
proprietary solutions to ingest real-time server 
data and have over time built up large data sets 
that are essential for quality model development.

We aim to create a product that caters to the 
esports audience, on their terms. Be that with 
enticing player props or bet builders, we want to 
build truly engaging live experiences.

About Abios
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About Kambi

Across more than a decade of operations Kambi 
has established itself as the trusted sports 
betting partner to the regulated global gambling 
industry. Our solutions encompass a broad 
spectrum of services, from compliance provision 
and odds-compiling through to customer 
intelligence and risk management, built on and 
delivered through a sophisticated, in-house 
developed software platform.

We work with more than 40 partners on six 
continents, partnering with market leaders and 
those brands that have the potential to achieve 
positions of market leadership with Kambi’s 
sports betting services as a crucial component. 
These partners include BetPlay, Kindred Group, 
LeoVegas and Rush Street Interactive, who have 
recently been joined on the Kambi network by 
the likes of Affinity Interactive, BetCity.nl, 
MaximBet, and NorthStar Gaming. 

We harness the extensive real-time data 
generated across our network to continually 
enhance our algorithmic trading models, 
leveraging this analysis to deliver actionable 
insights from which all our partners can benefit. 

As the Kambi network continues to grow, so too 
does the value it offers our partners. The success 
Kambi delivers is anchored in our ability to 
leverage data from a global player base, creating 
network advantages that increase as each new 
partner is added and existing partners grow. 

Supporting this is our long history in sports 
trading and dedication to the highest levels of 
corporate probity and sports integrity. We 
operate in an ethical manner, ensuring we only 
conduct business in markets where gambling 
isn’t prohibited, while employing sophisticated 
risk processes to detect signs of sports 
manipulation at the earliest of stages. As a 
member of the International Betting Integrity 
Association, our 24/7 sportsbook control team 
ensures all matters concerning sports integrity 
are handled proactively and swiftly, protecting 
our partners, their players and the sports we love.

5



Esports 
The billion-dollar industry

The esports industry incorporates many actors, including 
game publishers, data providers, tournament organisers 
and esports communities - all trying to grab attention 
and build solutions for the esports fans.

The esports industry in a nutshell

Game publishers own, maintain, update and set the 
premise of the games. 

Tournament organisers are either the game publishers 
themselves or independent third-party actors. They 
create the tournaments in which the esports 
professionals compete. 

Streaming platforms provide an accessible means 
through which viewers can consume esports content 
and tournaments - the biggest of which are Twitch, 
YouTube, and Facebook. 

Viewership and audience: The esports audience is 
comprised of both players of the games, as well as 
so-called ‘popcorn gamers’, who solely enjoy watching 
esports matches. 

The audience is typically divided into 
regular viewers and more casual viewers, 
with regular viewers being around 234 
million and the total number of viewers 
growing to roughly 500 million in 2021 
on the streaming app Twitch alone. 

18 to 34
Largest 
audience 
segment

Esports betting - estimated GGR

2020
$401 million

2026
$960 million

Total esports market size

2020 2021 2024

$947.1m
$1.1BN

$1.6BN

Estimated current value
$1 billion

Estimated size 2024
$1.6 billion

*Source – NewZoo

*Source – H2 Gambling Capital

$40m The International 
2021 (Dota 2)

Growing prize pools
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The esports betting market grew exponentially 
during the pandemic when most traditional 
sports tournaments were either cancelled or 
postponed. Most notably, sports simulation 
games such as FIFA and NBA2K21 grew 
substantially in popularity as the barrier to 
entry for traditional sports fans was low given 
that the games naturally bear a resemblance to 
their real-life counterparts. 

Now more than two years on from the start of 
the global pandemic and the initial period of 
lockdown which took hold in many countries, 
sports simulators have continued to act as filler 
products for traditional sports, and have as a 
result been the subject of a secular, upward 
shift in demand compared to pre-pandemic 
levels. 

However, for fans of traditional sports, the 
barrier to entry is naturally higher for other 
esports events - such as League of Legends 
and Counter-Strike: Global Offensive - than 
sports simulators. These titles come in a variety 
of different genres, and the minute-to-minute 
action, underlying mechanics and gameplay 
systems can be challenging to follow for 
audiences less well-versed in the gaming 
landscape. 

Hence, esports should not be viewed through 
the lens of being a mere extension to the main 
sports offering, but rather its own entity and a 
means through which sportsbooks can also 
reach out and appeal to new audiences. Only 
when a best-in-class esports betting offer is in 
place can any meaningful cross-sell 
opportunities be realised.

The esports audience largely consists of 
millennials and Gen Z - generations that have 
grown up in the digital age. According to a 2019 
GlobalWebIndex study, study, 37% of esports 
fans are aged between 25 and 34. 

When looking at their interests, they display 
sporting passions which extend beyond 
traditional sports such as soccer. They also 
generally have higher expectations of the 
digital products they use, having become 
accustomed to smooth and user-friendly 
digital experiences. 

For sportsbooks, as this white paper will 
explore, this means that higher uptime and 
lower bet delays, as well as an engaging, 
deep selection of bet opportunities, should 
be foundational to attempts to reach this 
new audience. 

Betting on esports 
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Dota 2 
is a MOBA developed by Valve 
Corporation. It is widely recognised as 
the game that popularised the genre 
and has a steady player base, even if it 
has a steeper learning curve than LoL. It 
features the same type of gameplay, 
with the opposing sides fighting to 
conquer the other team’s base. Dota 2 
tournaments boast the highest overall 
prize pools in esports, setting the 
record at $40m in 2021.  
 

Counter-Strike: Global 
Offensive (CS:GO) 
is a tactical shooter developed by Valve 
Corporation. Players compete in teams 
of five, taking turns against the 
opposing team in killing each other, 
planting and defusing bombs. Similarly 
to League of Legends, CS:GO is free to 
play but offers in-game purchases. First 
released in 2000, the game has 
achieved significant popularity all over 
the globe, finding particular success in 
Europe and the CIS region.  

The most popular esports games

Esports is an umbrella term that 
encompasses competitive games 
within multiple genres. The most 
popular genres are ‘multiplayer 
online battle arena’ (MOBA), first 
person shooter (FPS) and sports 
games. The games differ in many 
aspects in terms of audience, player 
base and gameplay. With several 
titles in the MOBA genre like 
League of Legends and Dota 2 
being free to play and watch, the 
barriers to entry for new players 
are low, enabling the rapid growth 
in popularity and engagement 
these titles have experienced.

League of Legends, commonly 
referred to as “LoL”, is a MOBA game 
developed by Riot Games. Ten players 
compete in teams of five on a map,  
strategising as they complete 
objectives and defeat their opponents. 
The goal of both sides is the destruction 
of the opposing team’s base, known as 
the Nexus.

League of Legends is currently the most 
popular esports title in the world – with 
an active player count in the hundreds 
of millions.

The Big Three

Rocket League is a sports game 
developed by Psyonix. Played in 
small-sided teams, the game is 
effectively ‘soccer with cars’, with 
players competing in fantastical, 
gravity-defying arenas to put an 
oversized ball in the back of the 
opposing team’s net. With a host of 
customisation options, the easy to pick 
up yet tricky to master gameplay has 
seen Rocket League develop an 
enormous player base. 

Valorant is a tactical shooter 
developed by Riot Games. The game is a 
newcomer to the esports scene, having 
been released in May 2020. It has 
rapidly developed a steady player base 
and quickly become a force to be 
reckoned with, thanks in part to Riot 
Games’ focus on building and 
maintaining a healthy esports space.

FIFA  is a sports game and soccer-
simulator developed by EA Sports. 
Released in yearly cycles on a number 
of platforms, including the PlayStation 5 
and Xbox Series S/X, the game is 
normally played competitively between 
two players who attempt to outscore 
each other with their chosen team. 
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Esports betting on the Kambi network 
What Kambi’s network data shows us about the most 
popular teams and markets
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Most popular betting markets

Total goals

Draw No Bet

Double Chance

Asian Handicap

Full Time1

2
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4

5
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With long development roadmaps and extensive 
power under the hood required to create a 
compelling offer, building an engaging esports 
betting product to effectively capitalise on 
growing interest in esports is a strategic 
challenge for any sportsbook. 

This structural roadblock often results in 
sportsbooks providing a similar suite of offers 
for esports as they do regular sports, with little 
to entice engaged esports audiences. 

Therefore, it’s important to work with trusted 
suppliers with proven infrastructure, clear and 
simple integration processes, as well as good 
and active communication.

Right processes and infrastructure1

The most popular esports games are League of 
Legends, Dota 2 and CS:GO. They also stand for a 
significant amount of the betting revenue for 
esports in total (excluding sports simulators). 

We believe that the focus should be on perfecting 
the products that the majority of esports fans are 
most engaged in and want to bet on, and that 
getting the offer to those fans right will enable 
more effective long-tail product strategies over 
time. 

Many bettors will leave for competitors when 
matches of a CS:GO or LoL tournament they’re 
following aren’t covered on their betting site, or 
when the uptime is too low. Therefore, it’s 
important to focus on these key features, rather 
than offering a shallow pool of identikit markets on 
a wider range of games. 

While long-tail markets and games can offer 
opportunities for differentiation, the coverage and 
uptime for the most popular tier-one tournaments 
should be the main focus, as these drive the 
majority of revenue.  

Quality over quantity2

Four keys to a successful esports 
betting offering 
How to address some of the key roadblocks to 
achieving a best-in-class esports product

11

In regular sports, data is usually gathered through 
a combination of manual editing and computer 
vision. Manually edited data from sports is 
common, and as such in-game betting in sports is 
relatively reliable with high uptime. To achieve 
similar results in esports, access to data from the 
game servers is paramount, as it is the fastest data 
source available. It unlocks the opportunity for 
markets to be open throughout the entire lifetime 
of each match and competition, as well as the 
means to fully capitalise on popular bet offers and 
products such as bet builders, flash/instant 
markets and round-by-round betting. 

Real-time data for live betting3



Products and bet offers to achieve customer engagement

12

A way to achieve sustainable customer differentiation is to 
offer the most exciting bet offers for players, and ensure 
that this process is efficiently driven by the data. 

For example, a sportsbook might know that whenever 
there is a game featuring Natus Vincere in CS:GO, people 
are likely to bet in their favour and that there is usually a 
high volume of bets since this is a popular team with a lot of 
fans and great performance. 

The same sportsbook might also have noted, that s1mple is 
a popular AWP (a variety of weapon) player in Natus 
Vincere, and that there’s a popular player prop stating he 
will achieve over 10 kills with an AWP in a game. 

In that case, a pre-combined bet offer can be made of the 
two, making for an easy way for players to bundle their 
favourite bets. 

Here, the focus switches from offering a big variety of bet 
offers and games to creating a compelling offer based on 
what players want to bet on, requiring a strength of 
technical infrastructure to automatically register these 
opportunities and be able to combine them. 

The most engaging offering for a given audience4

Flash/instant markets

By utilising low latency data, flash/instant markets, and by extension round-by-round 
betting, can be made more consistently available for esports. As an example, the bet 
offers available today in CS:GO include betting on which team wins in five rounds. In 
contrast, flash/instant markets allow the player to bet on an outcome on every round, 
giving esports players engagement throughout the entire game.

Bet builders

As is often the case, it’s a good idea to draw inspiration from what works in other fields- 
in this case, in traditional sports betting. Swiftly after its inception the bet builder grew 
from a ‘nice to have’ embellishment to an absolutely vital aspect of the modern 
sportsbook. Kambi has constructed its bet builder into the core of its platform, providing 
an ideal basis for further refinement and development. The technology’s ‘multi builder’ 
capability enables players to combine bets across multiple events and sports into a 
single bet, exponentially increasing the size of the menu. 

While it is a great tool to reach seasoned bettors, it has also become important to 
provide pre-combined bet builder offers alongside the fully customisable options. 

Player props

Fans love to bet on their favourite teams and players. Player props have become a 
cornerstone of a comprehensive betting offer on traditional sports, with markets like 
‘player to score’ in soccer and ‘total receiving yards’ in American football growing to real 
prominence. Hence, it’s important to have a robust suite of player props – such as ‘most 
kills’ - which can be available throughout the game for the most popular esports players 
and when the most anticipated matches are live. They also add another layer of 
engagement to other aspects of the sportsbook, including bet builders.



Challenges in the esports 
betting space

Staying compliant while keeping 
markets open

Several jurisdictions do not permit betting 
on events where minors are participating, 
or a majority of the participants are under 
the age of 18. It’s important for sportsbooks 
to have the necessary structures in place 
for compliance with all local requirements, 
working in close cooperation with partners 
and data suppliers. 

Breaking these regulations can have 
significant long-term implications on an 
operator’s reputation in a particular market. 
At the same time, being forced to close 
these markets where an operator has not 
done its due diligence can not only mean a 
potential loss in revenue, but also risks 
customer churn to sportsbooks with the 
technology to properly reconcile these 
requirements. Having the right partnerships 
in place, with organisations that can display 
a proven track record for compliance at 
scale, can be an important step in the long-
term mitigation of these risks. 

Latency and stream delay

In games such as League of Legends, 
several segments of the map are often 
hidden, making the location of the opposing 
team unknown to players. 

To ensure teams don’t have access to 
information about the opposing teams’ 
location, public streams of matches tend to 
be delayed by an average of 90 seconds. If 
a coach or player in an esports team 
obtains positioning information about the 
opposing team, this could provide a 
significant advantage and prove 
detrimental to the competitive integrity of 
the match in question.

This becomes an important area for 
sportsbooks to address given that in-game 
offers require accurate real-time data. 
However, if the odds or video feeds the 
sportsbook receives are displayed in real-
time, the coaches, along with players, could 
stand to obtain this information and create 
a competitive imbalance, while bettors 
could exploit arbitrage opportunities. 

Although the esports betting 
industry is maturing, there remain 
several key hurdles which must be 
cleared to deliver an experience to 
not only attract new players, but 
see them return consistently. 
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It is therefore vital for sportsbook 
operators to have partners who have 
built close relationships with tournament 
operators – companies with esports 
heritage and deep links of understanding 
with those competitions – to ensure the 
right stream delay for a given tournament. 
This will help to protect both the integrity 
of the matches themselves, while also 
removing the potential for the frustration 
and weakening of the user experience that 
can come with a disparity between stream 
and bet offers. 

Nixing this potential for confusion and 
having the appropriate, bespoke delay for 
each tournament, and ensuring that this is 
executed accurately across the sports 
betting offer, requires an esports supply 
chain capable of delivering on all levels 
across both platform and data. 

Match-fixing and keeping up the 
competitive integrity of esports

Many regulators are wary of potential 
match-fixing in esports. Although match-
fixing incidents have achieved broad news 
coverage, the growth in safeguarding and 
monitoring at major leagues and tier-one 
tournaments is helping to strengthen 
protections against this corruption. 

To keep up the competitive integrity of 
esports, everyone in the esports 
ecosystem has their part to play. For 
sportsbooks, this means monitoring player 
activity and reporting irregular betting 
patterns to both tournament organisers 
and organisations such as Esports 
Integrity Commission and International 
Betting Integrity Association. Please see 
page 19 for an interview with Kambi’s SVP 
Risk & Compliance, Oliver Lamb, on how 
the betting industry can rise to the 
challenge of protecting integrity. 

 
Esports Integrity Commission (ESIC) 

ESIC is an international organisation working 
with federal authorities towards keeping 
esports clean from unsportsmanlike 
behaviour, including match-fixing, cheating 
and doping. 

International Betting Integrity 
Association (IBIA)

The IBIA is the leading global voice on 
integrity for the licensed betting industry. 
Its members share a common goal of 
combatting betting-related corruption to 
protect the integrity of sport and of their 
businesses.
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Why Kambi and Abios 
Erik Lögdberg 

What is your assessment of the demand for 
esports betting?

Esports is growing and here to stay, and what 
was once a more niche pastime now has its feet 
planted firmly in the mainstream, with esports 
competitions filling stadiums and drawing 
millions of viewers from all over the globe. It has 
an unquestionable appeal and a burgeoning, 
receptive international audience. 

The scale of the esports betting opportunity is 
unquestionably vast. I don’t believe any company 
in the betting industry has truly cracked it yet in 
terms of product and user experience, but with 
the broad consensus that the scale of the market 
is set to double over the next five years there can 
be no doubt that having a top quality esports 
offering is going to be an increasingly core 
component for any best-in-breed sportsbook. 

Why did Kambi choose Abios? What is it 
about the company which stood out?

Abios is a global leader in the provision of esports 
data, odds and visualisation services. It is a 
fantastic business, with cutting-edge products 
powered by an excellent team of people who all 
have a passion for what they do. The depth of 

esports knowledge which runs throughout the 
company is impressive, and they have been 
working with several partners on the Kambi 
network such as Kindred Group and LeoVegas 
now for a number of years, so we knew them and 
their people very well prior to the acquisition. 
There was no question that it represented a great 
cultural fit.   

Not only was Abios an obvious choice from a 
cultural perspective, but there are also 
significant synergies on a product and technical 
level. Their expertise in the games and 
tournaments, esports bettors and esports data 
combined with Kambi’s prowess in trading and 
sports betting has the potential to unlock an 
exceptional esports betting prospect for our 
partners, and we are excited about delivering on 
that potential. 

Can you expand on why now was the time 
to take such an important step for Kambi’s 
esports offering?

Esports is by no means a new vertical for Kambi. 
We have been developing our esports capabilities 
over a number of years, building a product which 
fits seamlessly into Kambi’s established offering 
on more traditional sports.

The evolution of 
the esports sector 
into a beast of 
immense economic  
and cultural 
significance has 
been remarkable, 

and the opportunities for the 
regulated betting industry to 
capitalise are equally significant. 
The growth potential of esports 
betting can no longer be ignored by 
forward-thinking operators, and 
having partners with the depth of 
data and strength of technology to 
help unlock the opportunities it brings 
will be a vital step on the path to 
long-term success.

Recognising the scale of the 
opportunity, Kambi acquired Abios in 
2021, marrying esports DNA and 
passion with an expertise in crafting 
engaging sports betting experiences. 
Kambi’s COO, Erik Lögdberg, expands 
on the rationale behind the agreement 
and the opportunities it will unlock for 
Abios, Kambi and their partners. 
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Although the esports betting market remains 
immature, it is a part of the offering that is 
continuing to grow, and we understood that 
building on our existing capabilities would help 
us to capitalise on the potential for healthy 
long-term growth that esports betting is 
already displaying. 

The structure of aspects in the value chain and 
data is not there yet in the same way it is for 
sports like football, basketball and tennis, but 
the white space is undoubtedly there to be 
owned by an organisation with the right 
technology and team in place. There is real 
potential for esports to become an important 
revenue stream, particularly as the in-game 
offering is developed. Although there is still 
some distance to travel with regard to getting 
the in-game experience spot on, I do think this 
will ultimately be a key point of differentiation 
between an excellent esports betting offer and 
a more serviceable one. The critical factors 
here are the quality and speed of the data and 
building the right architecture around this data 
from a trading and UX perspective, so that the 
end user has everything they need to place the 
bets they want to.

From a strategic perspective, acquiring 
products and services that are complementary 
to our existing offering is a crucial area of focus 
for Kambi, and with esports primed to become 
an ever more significant aspect of a market-
leading sportsbook offering this was the ideal 
time to seize the opportunities that the 
combination of Kambi and Abios can unlock.  

How has the integration of the two 
businesses been proceeding? And what 
are the long-term ambitions for this?entur?

As I’ve mentioned, the two businesses have 
complementary strengths. Kambi’s trading, risk 
and algorithmic expertise from more than a 
decade of experience in sports betting 
combines well with the skills and experience 
that Abios bring to the table, with a depth and 
breadth of esports knowledge and data 
management capability few can match. One 
goal we have is to integrate the two operations 
and technologies into a betting and trading 
product. While Kambi has been trading a wide 
range of esports events for a number of years, 
the quality and automation we can bring to that 
process in concert with Abios is extensive, and 
we are well underway with this process.

Abios also delivers content outside of the 
betting industry, to organisations like Microsoft 
and the media company Upday, which is 
something that we see continuing. It was great 
to welcome the Abios team into Kambi’s 
Stockholm office in March 2022 – I’m pleased 
to have them firmly on board and working in 
close proximity with the wider Kambi team. All 
the same, the team at Abios have forged an 
excellent reputation as a best-in-breed provider 
in the esports and betting sectors, and 
organisationally they will continue as one 
company. 

What we want to establish is a structure under 
which both companies can leverage the 
advantages and core competencies brought by 
the other, without placing any limitations on 
either’s progress. The months since the 
acquisition have seen great headway with the 
integration on both a technical and cultural 
level, and I’m enthused by the potential we see 
to build on this throughout the coming months 
and years.   

Why Kambi and Abios
Erik Lögdberg 
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Oskar Fröberg founded Abios with 
Anton Janer in 2013, and from its 
early roots at Stockholm School of 
Economics and Royal Institute of 
Technology the company has grown 
to supply its esports data and product 
services to more than 60 clients 
across the globe, providing the 
expertise and intuition that come 
from nearly a decade of operations 
in the sector.

He is joined by Tomas Ericsson, Abios’ 
VP of Odds, to explore some of the key 
trends in esports betting and share 
insights on how the sector is set to 
develop over the years to come.

Trends in esports betting 
with Oskar Fröberg and Tomas Ericsson

The pandemic elicited a surge in esports 
betting as traditional sports competitions 
were cancelled. Do you believe that the same 
level of growth will continue? 

OF: Esports is widely considered the next growth 
segment in sports betting. The hype doesn’t 
come without merits, as it has a growing 
audience and showcases resilience to pandemics 
and recessions alike. Not to mention that there 
are around the clock content and competitions, 
which fills the gaps in the somewhat seasonal 
traditional sports calendar. 

For it to reach its full potential though, we believe 
the product-side needs to be improved with 
higher uptime, tailored offerings and 
improvements to real-time round-by-round 
betting.

What potential does FIFA and other sports 
simulators have in the betting market going 
forward? 

TE: While neither NBA2K nor FIFA will take the 
place of football or basketball betting anytime 
soon, they act as a great complement to the 
existing offering. They provide bet offers 

traditional fans are already familiar with, and a 
solution to seasonality which can lead to a 
reduction in betting opportunities post-season. 
Moreover, the digital nature of the games 
enables the easier creation of new bet offers and 
allows the odds providers to explore new player 
interests. These insights can then be used in 
regular sports. 

Are there any other newcomers or particular 
games we should look out for? 

OF: Mobile esports has grown tremendously in 
the past few years, with the Singapore Free Fire 
World Championship 2021 surpassing all-
tournament viewership numbers for PC and 
console-based esports. The growth segment 
could, with time, make a successful entrance into 
the betting space. 

The major obstacle for betting on mobile esports 
is currently that the segment is largely popular in 
countries and regions without regulated betting, 
such as China, India and Southeast Asia. 

Western regions, such as Europe, in which 
regulated sports betting has a profound history 
and support, hasn’t adopted mobile esports to 

17



the same extent, neither in terms of viewership 
nor in betting. Time will tell if the Western 
audiences will delve into mobile esports in the 
same way as the rest of the world has.  

Another interesting title to look out for is Halo 
Infinite, which has strong potential to become a 
contender for the top three esports spots in a 
sportsbook, given Halo’s rich history and 
popularity. 

What are the current major challenges for 
esports in contrast to traditional sports 
betting? 

TE: Live markets are, as many are aware, very 
popular in regular sports. The same holds true 
in esports. However, in order to ensure high 
uptime of live markets, server data needs to be 
obtained. However, this data is often hard and/
or expensive to acquire and is most often sold 
exclusively. There are several tournament 
organisers in all tiers of esports and obtaining 
data from them all is a costly and time-
consuming process.  

The US market is becoming regulated in 
terms of esports betting - do you believe the 
big three games (LoL, CS:GO and Dota 2) 
will be as popular there or do you see other 
games taking the lead?

OF: There are certainly some titles that see 
more popularity in the American market than in 
Europe, such as Call of Duty. For it to overtake 
the big three of LoL, Dota 2 and CS:GO will 
remain to be seen, but this is at least not likely 
to happen within the next 12-24 months.  

Do you see any particular trends on the 
operator and or supplier side? 

TE: On the operator side, there is an appetite 
for a great betting product on esports with a 
desire to offer a different betting experience 
than the one offered for regular sports. The 
trend aligns well with our own hypotheses; The 
younger generation of players, and especially 
those with an interest in esports, have different 
expectations on the betting experience. The 
product must be easier to use from an end-user 
perspective and important metrics such as 
uptime must be excellent. 

How does Abios’ offering differ from the 
other odds suppliers in the market? 

OF: With the vast knowledge in sports betting 
best practices from Kambi and our profound 
experience in esports, we believe we’ve been 
able to locate the current issues in the product 
offering available today. Based on that, we’ve 
developed novel betting solutions that will be 
able to compete with the leading actors in the 
field. 

Trends in esports betting 
with Oskar Fröberg and Tomas Ericsson
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What are the responsibilities for Kambi’s 
sportsbook control and integrity teams 
around esports?

The responsibilities on our 24/7 sportsbook 
control team are no different on esports to any 
other sporting event we offer. To my mind this 
is a very positive thing – it gives esports, which 
is unquestionably a burgeoning and novel 
element of the sports betting experience - an 
established structure in which integrity and 
oversight can take place.

Although esports betting presents a different 
experience for the end user, the back-end 
integrity monitoring is the same as for any 
other sport. We’re looking for the same kinds of 
things in terms of irregularities in betting 
patterns, and using the same escalation routes. 

If we do see anything suspicious, we inform 
all of our operators of the issue immediately 
so that straight off the bat they are aware of 
the issue. We then promptly raise it with the 
relevant regulators, who are empowered to 
potentially pass matters to law enforcement, 
and we would of course take the issue to our 
integrity partners such as the IBIA 
(International Betting Integrity Association) 
as well.

Are there any factors which make esports 
unique from an integrity perspective?ve?

There are certainly unique challenges, not just 
for sportsbooks but also tournament organisers 
and those involved in the governance of the 
games. For the vast majority of other sports, 
apart from perhaps darts at the height of the 
pandemic, it’s necessary for the participants to 
be physically present. This isn’t the case for 
esports, which can be played remotely, so 
organisers have reduced access to them 
around the event.

The governance of esports itself is also quite 
fractured at present. There is no equivalent of 
a FIFA, or the ATP and WTA, with the resources 
to implement universal standards upon those 

involved. As such, those integrity messages 
from the sport to the participants can run the 
risk of being weaker, with less understanding 
of what fraud is, what their responsibilities are 
and what implications there could be if they are 
found to have committed anything suspicious.

Moving beyond integrity, many regulations, for 
example in Germany and the US, will separate 
esports, either regulating and controlling it 
separately or blocking it from the offering, 
which is something Abios and Kambi need to 
and do support if needed. In general, there are 
also more minors participating at the highest 
level of esports than might be found in more 
traditional sports, and Kambi and Abios work 
hard to ensure we are fully across the data and 
records of participants so that we can update 
our offering and successfully meet any local 
regulations.

How has esports developed in terms of the 
approach to integrity in recent years?

Things have moved on a long way compared 
to the early days when there were quite a 
few high-level scandals, looking back six or 
seven years when esports was the new kid 
on the block. 

Kambi’s SVP Risk & 
Compliance, Oliver 
Lamb, examines the 
landscape for esports 
betting and explains 
how Kambi and Abios 
are working to uphold 
integrity.

Protecting the integrity of esports 
Oliver Lamb

19



Protecting the integrity of esports 
Oliver Lamb
Things have advanced in a number of different 
ways. Regulators are increasingly exercising 
their own duty of care around esports to ensure 
that it is offered in the right way. That oversight 
kicks on into esports organisers, who are 
increasingly cognisant of the fact that these 
events generate significant betting movements. 
Much as with traditional sports, anything which 
calls into question the integrity of sport is as 
damaging to the sport itself as much as the 
betting companies, and as a result of this 
education around governance and events is 
improving. The final point to make would be 
that there are organisations out there, such as 
the Esports Integrity Commission, who are 
helping to bridge the educational gap between 
betting, esports tournament organisers and the 
players themselves.

How do Kambi and Abios reconcile the 
challenges of offering esports under so 
many different jurisdictional frameworks??

Kambi is live in more than 40 jurisdictions, and 
we have a deep, proven network of structures 
in place to ensure we are always in full 
compliance with local regulations, as well as the 
technical tools to handle compliance at scale. 
Naturally, esports does offer unique challenges: 
As I’ve alluded do, certain jurisdictions such as 
Sweden do require that we block betting on U18 

participants from the offering, while we blocked 
a recent League of Legends tournament in New 
Jersey as one participant on each side were 
minors.

There is a degree of manual input to our 
checking on esports to ensure we stay fully 
compliant, and this is somewhere that our 
partnership with Abios will really move things 
to the next level. Abios has long been providing 
compliance solutions to operators, and we will 
be able to integrate into our advanced technical 
tooling so that compliance at scale becomes 
fully automated and therefore as secure as 
possible across all regulations.

How can those regulators who don’t 
currently permit esports be helped to 
become more comfortable as it becomes a 
more mainstream betting activity?

There are a number of jurisdictions that are 
quite significant in terms of turnover, such as 
the UK, where the regulations don’t specifically 
block any sport and you can offer most events 
as long as they are in good taste, but that’s 
something of an outlier. Most regulators have 
moved cautiously, putting a full block in place or 
establishing caveats.  

This is something both the betting industry and 

the esports industry want to work with 
regulators to move beyond. In a similar vein to 
college sports in the US, the esports industry 
recognises the benefits a regulated betting 
ecosystem can bring, not only to the bottom 
line and in terms of generating consumer 
interest, but also in enhancing the integrity of 
the events themselves. A regulated industry 
improves governance by providing an all-
important layer of oversight, and this is 
something that Kambi has consistently worked 
with regulators and attempted to unlock.

During the Covid lockdown periods, when 
esports were some of the only events to offer, 
we were working with US regulators in 
particular to allow betting on esports, working 
closely with them to enhance their level of 
comfort with these events.

In tandem with Abios we can now make that 
message even stronger. We’re no longer just a 
betting company, but a company with vast 
internal esports experience, extensive integrity 
monitoring controls and as much compliance 
data as one could need to ensure proper 
controls and duty of care. The Kambi and Abios 
combination puts both companies at the 
cutting edge of esports betting, and there are 
few that will be able to keep pace as esports 
betting continues to open up.
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Unibet was an early 
adopter when it came to 
esports, what is the 
secret to your success?

We believed in it from the 
beginning, certainly 
enough to give it a go. With 

the belief that it would continue to grow, we 
could focus on building a great product without 
compromising too much. As our product 
improved, the interest increased. Then when 
the pandemic hit, and many operators started 
to realise esports was a thing, we already had 
our new lobby enhanced with stats, streams, 
and visuals ready. Still, this is no time to stay 
content.

Esports betting grew significantly during 
the pandemic, especially due to traditional 
sports being cancelled. Do you see the same 
level of interest in esports post-pandemic?

Yes, of course, Esports is firmly a part of the 
modern betting landscape, and it will 
undoubtedly continue to be important in the 
future. 2022 won’t break as many records as 
2020, but it will not be without growth. 

What is the difference between esports and 
regular sports when it comes to player 
behaviour?

A good question, and one that doesn’t have a 
simple answer. Both esports and regular sports 
punters can differ quite a lot within the groups. 
An esports-only bettor might have more in 
common with a tennis-only bettor, while the 
multi-product players have more in common. It 
is also important to remember esports is a 
group of different games. While League of 
Legends and Dota 2 are more alike than CS:GO, 
the cross-over is smaller because players 
generally prefer one over the other. 

Is there a lot of crossover between regular 
sports and esports?

The short answer is yes, though I think it will be 
different from brand to brand. Kindred Group’s 
main brand Unibet is a sportsbook brand for 
sports interested people, and we see that many 
esports bettors are invested in regular sports 
too. Other more esports-focused brands may 
find that their players are more inclined 
towards esports only. My goal is to have a 
product that is so good that esports only 

bettors choose us while still being easy enough 
to understand and use for people new to 
esports.

What trends do you see in the market 
right now and going forward?

The big three are still going strong in our 
markets, especially CS:GO since we have a 
strong presence in the Nordics. We are still 
evaluating the ‘new’ games, such as Valorant, 
Apex Legends, Call of Duty, etc, but haven’t 
seen anything properly competing with the big 
three just yet. Improved in-play, player props, 
bet builders, and cash out are general sports 
trends that are true for esports as well.

Many people speak about esports being 
the next big thing, with the wider esports 
market having demonstrated excellent 
momentum. What do you believe has to be 
done for the growth to translate into the 
betting industry?

I see a few hurdles and risks on the horizon for 
esports betting to keep growing at the pace it 
has been doing. The first would be perception. 
Many people still believe that esports and 

Capitalising on the esports market 
Filip Kristersson, Esports Product Manager at Unibet
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computer games are only for children. We can 
see this in regulations where esports are absent, 
or esports professionals not receiving visas for 
tournaments abroad. The professional scene 
and longevity of a game also matter a lot, - it is 
no accident that CS:GO, LoL and Dota 2 are the 
big three. Other games have started with 
circuits recently, but it takes time to create 
interest in teams, players, and personalities. 
Then some games aren’t competitive enough, 
while crafting compelling betting experiences 
for new titles that emerge can need a 
concentration of resources and iteration. 

Unibet has worked with Abios and Kambi for 
years - what do you think the combination 
will do for Unibet?

I hope it will become the best of both worlds: the 
agility and esports expertise of Abios, combined 
with the sportsbook and industry knowledge of 
Kambi, that we can take the next step to create 
even more engaging markets and an immersive 
esports experience. I am an optimist and 
positive we have some fun years ahead.
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kambi.com

The journey to victory takes experience, dedication and a desire to push the
boundaries. There are no shortcuts. Kambi’s passion and heritage in sports 
betting means we know what it takes to succeed, and we know what it takes  
to ensure you become the best sportsbook you can be.



visit kambi.com 


