


3. ESG reporting 
& disclosures

2

myConsole creates an enterprise wide Environmental, Social & 
Governance (“ESG”) culture and a clear line of sight from ESG assessment 

to action to reporting, across major frameworks – in real time

2. Integrated strategy & 
operations

1. ESG surveys, 
assessment and 

score

Data 
management

Risk 
management

Performance 
management

Impact 
management

Project 
management

Lifecycle 
management
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Multiple forces are impacting companies right now so they need to seek 
new software platforms and data strategies to manage ESG risk, deliver 

social impact and be accountable through disclosures and reporting

myConsole is a B2B SaaS 
digital workplace, offering 
a full suite of integrated 
tools and functions in one 
cloud-based solution, 
enabling real-time BI data 
to meet all of an 
organisation’s ESG and 
impact needs

• Compliance & risk

• Operational benefits

• Market opportunities

Mandatory 
regulations

Ratings impact

Investor 
priorities

Access to talent

Managing ESG

Board priority
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As a consequence, the Corporate ESG Software market is growing fast from 
a cottage industry a few years ago into a global business

Sustainability 
manager

Greater demand for ESG will spur 
a large industry of innovative 
data and services providers*

ESG Data Market:
$5B by 2026*

Siloed, manual, 
periodic

Voluntary

CIO & CFO

Integrated, cloud-
based, real-time

Mandatory

Key drivers of growth and opportunity

Source: *Sustainable Data, UBS Insights 2021; Verdantix, Market Overview: Investor Focus On ESG Will Transform Sustainability Strategies, 2021
#Recent examples in the last six weeks include Novisto; UL; Seneca ESG; Cority; Arabesque; Good.Lab

Responsibility:

Technology:

Reporting:

Capital is coming into the market and acquisitions of ESG software 
companies are ramping up, from almost none a few years ago:

2020 = 19 deals2019 = 11 deals 2021 = weekly activity#
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Expensive

Comprehensive

Affordable

Limited

The competitor landscape is messy, reflecting the confusing and evolving 
status of ESG and Impact reporting – myConsole is well placed to take 

advantage of this

Other applications, 

E.g.Energy & Carbon Management

Supplier Risk Portals

Health & Safety

Reputation Monitoring

ESG Reporting

E.g. Accuvio

Social Impact Reporting 

E.g. SocialSuite

Social Value Reporting

E.g. Social Profit Calculator

Excel

Assessment software
E.g. to calculate carbon 
footprint
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myConsole standardises strong governance with 

flexibility and the ability to customise
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£0.1M pa revenue

2 Full-time + 

5 offshore team

• Fully integrated 
ESG and Impact 
products

£0.8M pa revenue

13 Full-time people + 
5 offshore team

£1.8M pa revenue

19 Full-time people + 
5 offshore team

£50K pa revenue 

• 5 years product 
development 
and single use 
testing

2015-
2020

2021

2022

2023

We have a product already developed; 
a lean and agile set-up; technology and IP we own; existing 

Enterprise and SaaS customers; and a significant market opportunity

£6.8M pa revenue

62 Full-time 
people + 5 

offshore team

2025

£3.5M pa revenue

33 Full-time people + 
5 offshore team

2024
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There is a growth window now, as the ESG software market 
transitions from niche to mainstream – we will focus on three core 

markets

Consultants and 
“Institutions” supporting 
transformation programs

Investment bodies* 
implementing portfolio-

wide ESG solutions

Direct to corporates and 
SMEs

* Includes commercial investors and non-profit development organisations managing program portfolios

1

3

2
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Our pricing is designed to provide extensive product suites to our 
clients, grow the market and take market share from competitors
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We will use funding to drive growth through a focus on sales, 
marketing and key account management

Operations
Sales, Marketing & 

KAM
Product 

development

40-60% of funds 20-30% of funds 20-30% of funds

• Collaborations with ESG 
standards setters

• Affiliate program with ESG 
consultants, management 
consultants and accountancy 
firms

• Direct sales and marketing 
program

• Social Media campaigns 
using AI driven multi-channel 
advertising solutions

• Operational support for 
business growth and 
streamlining onboarding 

• Integrations across of 
additional global 
Frameworks & Standards

• Streamline workflows in 
platform

• Ongoing product 
development



12

Our Executive Team and Advisors bring a wide range of business, 
digital and ESG experience

We will aim to enlarge the operational team and create an advisory panel to support the speed 
and scale of our growth

Note: F-T = Full-time; P-T = Part-time

Non-Executive Chair (P-T)
Eric Sandor

Former Accenture Global Managing 
Partner, Eric has a profound 

understanding of implementing 
technology, and currently works on 

using AI in business processes.

CEO & Founder (F-T)
Philip Collard

Former executive director of Global 
Engineering plc with 25 years leading 

change programmes, Philip 
developed a vision for game 

changing digital ESG & Impact 
performance solutions.

Non-Executive Director
Nick Elliott

With a career spanning commercial 
and non-profit sectors, Nick has a 

deep understanding of sustainability 
and purpose, and supporting people 

and organisations to have impact.

Product Manager (F-T)
Rob Knibbs

With a First Class Degree in 
Mathematics, Rob is responsible for 
the product planning and execution 
throughout the Product Lifecycle, 
supporting the company’s overall 

strategy and goals.

Chief Technology Officer (P-T)
Michael Leovalan

Leo leads the offshore technology 
team that has developed and runs 

myConsole. Leo spent time in Silicon 
Valley and has critical experience in 

Product Development, ERP, CRM and 
Performance Analytics. 

Chief Information Officer (P-T)
Anush Newman

Anush leads the business analysis 
and data insight team. His expertise 
gives a deep understanding of data 
science techniques, with a focus on 

bespoke analytics for clients and 
their teams, delivered at pace.

Head of Customer Success (P-T)
Amy Hazlehurst 

Part of our founding team in 2016, 
Amy specialises in on boarding & 

Customer Success having worked for 
a PropTech firm that creates highly 

accurate virtual 3D city maps. Amy is 
returning to grow our customer 

success function.

Digital Marketing Manager (P-T)
Begum Azak

Begum leads the marketing function 
including e-commerce, Website 
Management, Web Analytics,, 

Content Management and all Social 
Media to deliver our high performing 

customer acquisition strategy
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Our key challenges are Speed & Scale

Investment will drive growth by enabling speed of roll-out to develop the market and capture market share 
in the rapidly evolving ESG/ Social Impact software market

The ask: £300,000 for approx. 15% of the business
(EIS application approved)

For further information, contact Philip Collard at pcollard@myconsole.co.uk 


