





The year 2023 is about to come to an end, but fashion
continues to move at an incessant pace. Technological
advancementsinthetextileanddigitalfieldshaveallowed
the fashion industry to take giant leaps, experimenting
in both ateliers and online with marketing and artistic
strategies capturing audiences worldwide. Phenomena
that have gone viral on social media in the past twelve
months have not only influenced brands and their
creative direction but also their revenue, confirming
the increasingly cohesive bond between the internet
and reality. Today, trends and aesthetics emerging
among the youngest TikTok users carry the same
media weight as images captured by paparazzi during
Paris Fashion Week. In an era where everything can
be reality, yet nothing is truly, fundamentally real, and
consumers are bombarded daily by new micro-trends,
we have attempted to provide clarity, narrating through
data what will remain of 2023. Thus, Fashion Alphabet
is born, an ABCs tracing the most followed trends of
the past year according to the results of our report.



Fashion Alphabet examines the Ilandscape of
contemporary fashion emphasising the most significant
phenomena on Instagram and TikTok. The report
involved a thorough study of over 10,000 posts
published between January 1, 2023, and October 31,
2023, carefully selected by the nss editorial team.
To highlight the most relevant topics, the most popular
hashtags and mentions on the platforms were extracted
and then measured based on the total number of likes
to create a sentiment-based ranking. On FashionTok,
over 5500 videos were analysed to complete a
granular mapping of the most followed moments.
Our Fashion Alphabet fully reflects the dynamism that
has characterised the world of fashion in 2023, a true
time capsule thatwillretainits value evenyearsfromnow.
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HOW TO READ .
In this visualisation, each circle represents a word related to the main keyword, and the size of the circles

shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex networlk,
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HOW TO READ

In this visualisation, each circle represents a word related to the main keyword, and the size of the circles
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex network.



2023 marked a new beginning for Gucci. From the final
bow of former creative director Alessandro Michele to
the entirely team-designed show, various themes made
the brand a viral phenomenon. In particular, the remix of
Mark Ronson’s “Ancora, Ancora, Ancora” played during
Sabato De Sarno’s presentation, with 1.6 million streams
on Spotify.
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On the internet, trends disappear in the blink of an eye,
replaced weekly by users’ new interests. One format,
however, continues to withstand the test of time: hauls.
Showing your followers what you’ve just purchased
remains the best way to build a strong community. With
nearly 60 billion views on TikTok, hauls are one of the most
followed trends on the platform in 2023.
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HOW TO READ

In this visualisation, each circle represents a word related to the main keyword, and the size of the circles
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex network.
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HOW TO READ

In this visualisation, each circle represents a word related to the main keyword, and the size of the circles
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex network.
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Viral phenomena in Korea are commonplace. Just as
K-Pop stars Jimin, Lisa, Jennie, Rosé, V, and Byun Baek-
hyun captured the hearts of many, drawing the attention
of luxury brands that chose them as ambassadors, Korean
fashion in 2023 saw sensational success. It gathered 15.2
million engagements on Instagram and 260 million views
on TikTok, with global interactions growing +600% after
the Seoul Fashion Week.
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HOW TO READ

In this visualisation, each circle represents a word related to the main keyword, and the size of the circles
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex network.
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The letter N in 2023 is dedicated to Naples, a city that in
the past months has experienced a grand rebirth. With
its third championship victory, celebrations continued
for months, both'in"the town’s alleys and online. During
the celebrat Or\ Napoli jersey” saw a spike in Google
searches, ‘%the past 12 months, #Napoligathered
620 million: mte ons on Instagram and 35 billion views

on TikTok. r -
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Perhaps one of TikTok’s most populz
billion views, #00TD (Outfit of the Ds

to showcase their style.






HOW TO READ

In this visualisation, each circle represents a word related to the main keyword, and the size of the circles
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex network.



Elusive and enigmatic, Phoebe Philo has been captivating
the masses for over a decade. Like all great personalities,
her absence is more palpable than her presence. When
the designer returned to the scene with a brand bearing
her name, it was impossible to ignore her - with 1 million
interactions on Instagram and 2.1 million TikTok views, her
return was one of the most popular events of the year.
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esents a word related to the main keyword, and the size of the circles

In this visualisation, each circle repr
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words



The trend that defined 2023. Followi cession and

its characters’ inconspicuous outfits dedicated
TikTok hashtag reached 363.9 million=views, with 2
million interactions on Instagram. This yearalone, Google
searches for the term grew by 1.200% onomical

figures following the spread of the aesthetic*on*ce ygglks
worldwide. =
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In this visualisation, each circle represents a word related to the main keyword, and the size of the circles
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex network.
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In this visualisation, each circle represents a word related to the main keyword, and the size of the circles
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex network.
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They are everywhere. Whether it’ cas they come ﬁ‘
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Interest in vintage items continues to grow. Curiosity
doesn’tonlyconcernpurchf_'ésmg,armr_]quub yimportant
practice in the field, but also the esire to discovermore
about the history of brands and individualipieces. Thus,
the power of the secondary market:is confirmed to be a
trending topic for the second consecutive year, reaching
200 million interactions on Instagram n£2023'alqh'e°§'
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Among the most popular searches on the web and
especially on TikTok (about half a billion), the Hamlet-
like dilemma “What are people wearing?” is still sparking
significantinterest. Searches are not limited to celebrities,
but they also encompass entire geographical areas. After
all, who doesn’t like to know what people on the other side
of the globe usually wear?
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{ Q what people are wearing £ e

Top Videos Users Sounds LIVE Places Has

;.‘_ Top liked ‘r
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What People Are Wearing London girlies turning out
in Paris Today! Never fails... some LEWKS this fashion...

@ Linoya O 1,0M & Verona Farrell QO 749,2K

Others searched for

what people are wearing in what people are wearing in
monaco milan winter
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We still haven’t gotten used to calling Twitter by its new
name, nor have we managed to associate it with its new
brand identity. Searches for “twitter logo” increased by
1.300%thisyear, followingtheintroductionofthe Xinstead
of the iconic blue bird. Moreover, the social platform has
been used as a virtual battleground for personalities of
the caliber of Elon Musk, Andrew Tate, and many others.
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In this visualisation, each circle represents a word related to the main keyword, and the size of the circles
shows how closely related they are. The layout, created using the Force Atlas algorithm, organises words
based on their connections, making it easier to see patterns in this complex network.
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