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Do you have professional cleaning experience?
Can you work well under pressure?
Do you have high standards and a good eye for detail?
Could you thrive in a fast-paced, fast-expanding environment?
Do you want to work in one of the most exciting and dynamic places in
Suffolk?

Ipswich Town Football Club are looking for a Stadium Cleaner to join the
busy and hardworking Stadium Cleaning Team. The shift pattern is working
7am-3pm plus rota-ed match days including weekends.
 

The Marketing Lead owns the planning and delivery of Ipswich Town's
integrated marketing campaigns, driving revenue and supporter engagement
across ticketing, memberships, hospitality, retail and the Club's wider
commercial priorities. Reporting to the Marketing Director and working
alongside the Digital, Creative and Business Intelligence leads, the role turns
commercial objectives and supporter insight into campaigns that grow our
fanbase and deliver measurable results. 

This person leads the Campaigns team, briefing our in-house creative studio
and managing agency partners to deliver high-quality work across paid,
owned and earned channels. This is a hands-on leadership role for a
commercially minded marketer who understands what drives football
supporters.
 

CAMPAIGN MARKETING LEAD
R E C R U I T M E N T  P A C K



KEY RESPONSIBILITIES:
Develop and own the annual  campaign ca lendar ,  a l igned to the footbal l
ca lendar  and the Club's  commercia l  pr ior it ies ,  inc luding season t icket and
membership renewal  and acquis it ion ,  matchday t icket ing,  hospita l ity ,  reta i l
and women's team campaigns.
P lan ,  del iver  and evaluate integrated,  mult i -channel  campaigns across emai l ,
app,  web,  socia l ,  pa id media ,  pr int  and in-stadium,  sett ing c lear  object ives
and KPIs for  each.
Lead campaigns to grow pr ior ity audiences,  inc luding women and g i r ls ,
jun iors and fami l ies ,  the local  Suffolk  community and internat ional
supporters ,  inc luding creat ing and promoting internat ional  membership
products.
Help shape and grow the Club's  membership offer ,  maximis ing its  va lue and
appeal ,  making sure there is  a  membership product for  each supporter
segment,  and work ing with Ticket ing to meet t icket ing object ives.
Work with the BI  Lead to use supporter  data,  CRM,  segmentat ion and
personal isat ion to move fans from their  f i rst  v is it  to our  website through
to their  f i rst  matchday and beyond,  dr iv ing convers ion and growing the
Club's  supporter  database.
Translate br iefs from Ticket ing,  Commercia l ,  Reta i l  and other  departments
into campaign p lans,  keeping stakeholders regular ly  updated on progress
and performance.
Br ief  and work c losely with the Creat ive Lead and in-house design team,
and with the Dig ita l  Manager ,  to produce compel l ing campaign assets,
ensur ing a l l  market ing output ref lects the Club's  brand posit ion ing and
messaging.
Manage campaign budgets and agency re lat ionships ( inc luding paid media) ,
report ing on performance and ROI  and us ing ins ight to opt imise l ive act iv ity
and future campaigns.
L ine-manage,  coach and develop the Market ing Execut ive and potent ia l
future recru its in  the campaign team.  

CAMPAIGN MARKETING LEAD
R E C R U I T M E N T  P A C K



 

PERSON SPECIFICATION

Essential Desirable

Knowledge and
Experience 

5+ years' marketing experience with
a track record of success, from
football, sport or a high-performing
consumer brand.
Proven experience planning and
delivering integrated, multi-channel
marketing campaigns with
measurable commercial results.
Experience using CRM and email
platforms, segmentation and
lifecycle marketing to grow and
engage a customer database.
Experience managing marketing
budgets and external agencies.
Experience line-managing or ]
Developing junior team members.

Experience in football,
sport, entertainment or
a ticketed or
membership-led
consumer brand.
Experience of
membership or
subscription products,
and of marketing to
international audiences.

Skills and Abilities 

Strong commercial awareness and the
ability to turn business objectives into
campaign plans.
Excellent stakeholder management,
able to influence across departments
and at senior level.
Exceptional communication skills, both
written and verbal, with a strong
creative eye.
Excellent organisational and project
management skills, able to run multiple
campaigns to deadline.
Confident using data and performance
reporting to make decisions.

Working knowledge of
paid media (Meta, Google,
TikTok), email/CRM
platforms and GA4.

CAMPAIGN MARKETING LEAD
R E C R U I T M E N T  P A C K



 

Essential Desirable

Education and
Training 

No specific qualification
required — equivalent
experience will be
considered.

Degree or professional
qualification in marketing
(e.g. CIM) or a related
field.

Other
Requirements 

Safeguarding
responsibility
Willingness and ability
to work evenings,
weekends and
matchdays as required
by the football
calendar.

PERSON SPECIFICATION
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WHO ARE WE? 

Already one of the most storied clubs in England, following the successes of Sir
Alf Ramsey and Sir Bobby Robson in the 1960s, 70s and 80s, the club's takeover
by Gamechanger 20 Ltd in 2021 began a journey which has taken Town from the
third tier to the top-flight. Three promotions in four seasons, two of which were
to the Premier League, delivered success at Portman Road for the first time in a
generation, sparking a major growth curve for the club both on and off the pitch.
 
Significant investment has been made in all areas of the club in recent years,
with upgrades to Portman Road making our home a venue fit for world class
concerts, top-level boxing and other major events. The summer of 2026 saw the
opening of the club's new state-of-the-art training complex at our Playford Road
base, in what is a major step for the club in order to build a platform for
sustained success.  

The work of our vibrant Foundation underpins our commitment to Ipswich and
Suffolk, with a full range of initiatives supporting our aim to build an
empowered, inspired, and inclusive community. 

The club is committed to building an inclusive, ambitious, hard-working,
passionate and energetic team off the pitch as well as on it, with our people
knowing they can make a real difference as we strive for further success. 
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SAFEGUARDING STATEMENT
 

Ipswich Town Football Club is committed to safeguarding the welfare of children,
young people and adults at risk and requires all employees to share this
commitment and promote the welfare of these groups. Applicants will be asked
about any previous convictions, cautions, reprimands, including those that are
considered ‘spent’ as defined by the Rehabilitation Offenders Act 1974
(Exceptions) Order 1975 (Amended 2013). Appointment to this role is subject to a
satisfactory Enhanced DBS Check (with children’s barred list check) and
references.
 

EQUALITY STATEMENT
 
The successful candidate must ensure a positive commitment towards equality
and diversity by treating others fairly and not committing any form of direct or
indirect discrimination, victimisation or harassment of any description and to
promote positive working relationships between all internal and external
stakeholders.

IF THIS IS YOU:

If you are interested in applying for the role, please complete an online application
form detailing why you are the ideal candidate for this position. Please note CVs will
not be accepted for this role.

Please note that due to the high volume of applications we receive; only those
successfully shortlisted for the role will be personally contacted. Therefore, if you
haven't heard from us within four weeks of the closing date, please assume you
haven't been shortlisted on this occasion.
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COMMUTING:
Ipswich is well connected both 
domestically and internationally.

Ipswich Station,
Burrell Rd,
Ipswich 
IP2 8AL

Frequent trains from Ipswich to
London go directly into Liverpool
Street and take just over 60
minutes

Heading west on the A12, London 
is 86 miles away, while northbound 
on the A14 you can be in
Cambridge within 60 minutes. 

LONDON

BURY ST
EDMUNDS

NORWICH

COLCHESTER
19 MINS

1 HOUR 25 MINS

30 MINS

40 MINS

WELCOME TO SUFFOLK
 

There is a traditional theme running
through Suffolk. It is a region of seaside
entertainment, fish and chips on the beach
and lazy days in the county. 

Beautiful Constable countryside, fabulous
coastline, remarkable wildlife and more.
You can take a step back in time to explore
Suffolk’s fascinating history, and get right
back up to date by visiting the modern,
bustling town of Ipswich. There are also
some great beaches in and around the
area. 
 
Ipswich has a unique, diverse identity with
high quality restaurants, harbourside cafes,
arts and shopping opportunities, making it
the ideal place to live.

Wider job opportunities for your family are
readily available in and around Ipswich in a
number of different industries.
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