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With a Pan-African approach, Glamour South Africa is an authoritative powerhouse 
that documents and celebrates African talent, voices and celebs from our 
multicultural continent.

Each issue is beautifully curated and packaged, offering quality journalism and 
photography. From global fashion trends to beauty, wellness and entertainment, our 
think pieces and thought-provoking features provide information to empower and 
entertain you, as well as start dialogues around creative and social issues.

Our content is innovative and relevant and delivered across multiple platforms, such 
as print, digital, video, events and social media, making Glamour a multidimensional 
storytelling platform.

Nontando Mposo
Editor-In-ChiefBRAND MISSION 

With a history spanning over
eight decades, Glamour
magazine’s still one of the
leading fashion magazines 
In the world. 

SOUTH AFRICA



Inspiring, warm and inviting, GLAMOUR reflects the energy and 
aspirations of authentic South African women of style and substance.

The GLAMOUR reader is digitally- wired, fashion and beauty-conscious and curious 
about travel. she loves the skin that she is in and embraces her body type with 
confidence. she has her finger on the pulse of breaking news and current affairs, and 
stays up to date with social issues affecting women today.
 she is not only after a chic look and healthy relationship, but also her dream job and 
the perfect property. she aims to live a holistic lifestyle, with mental health, a nutritious 
diet and fulfilling fitness routine, on her list of priorities.

GLaMour helps her make all of these a reality with ideas and guidance to Look, feel, 
Live and think GLAMOURously, day and night. THE BRAND
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SOUTH AFRICA

 1.

Highly targeted 
campaigns that 

reach your 
desired 

audience

 2.

Tailor-made 
content 

solutions 
aligned with 
your brand 

strategy 

 3.

High reach, 
leveraged 

through partners 
and content 
marketing 

 4.

Multi- platform 
solutions and 
touchpoints

 5.

Engaging, 
high-quality 

content

 6.

Strong, niche and 
trusted brands

THE BRAND



SOUTH AFRICA

400,724+
MONTHLY AVE  PAGEVIEWS

146,755+
AVERAGE USERS

98,000+
FACEBOOK

AGE

     18-24 45-54
35-44

   25-34

FEMALE
62%

MALE
38%

GENDER

100,000+
INSTAGRAM

495,300+
X

8,059+
TIK TOK

FOLLOWING

THE BRAND

19% 17%
20%

26%



INCLUDES COST TO CLIENT

X1 Native R20,000

X1 FB post (boosted)

X1 X Twitter post (organic)

SOUTH AFRICA

NATIVE

https://www.glamour.co.za/beauty/hair/how-to-grow-your-hair-faster-according-to-hairstylists-and-dermatologists-47554aee-787d-4422-a3f2-258fcec8d4fd
https://www.glamour.co.za/beauty/hair/how-to-grow-your-hair-faster-according-to-hairstylists-and-dermatologists-47554aee-787d-4422-a3f2-258fcec8d4fd


SOUTH AFRICA

DIGITAL COVER
TThis is supported by 
native , IG, FB and Twitter 
Posts pushing the digital 
cover, including a digital 
cover as an MPU. 

INCLUDES COST TO CLIENT

OPTION 1
Images supplied by 

client

1 x  Digital cover
1 x Native

3 x Social Media posts

R45 000

OPTION 2
Images shot / 

produced by Glamour 
team

1 x  Digital cover
1 x Native

3 x Social Media posts R95 000

https://www.glamour.co.za/lifestyle/meet-the-leading-ladies-of-netflixs-steamy-new-series-fatal-seduction-038155de-e412-4cfb-94be-f3e2c2ae2ba2
https://www.instagram.com/p/Cx44ezgtZPv/
https://www.glamour.co.za/lifestyle/meet-the-leading-ladies-of-netflixs-steamy-new-series-fatal-seduction-038155de-e412-4cfb-94be-f3e2c2ae2ba2
https://www.instagram.com/p/Cx44ezgtZPv/
https://www.instagram.com/p/Cx44ezgtZPv/
https://www.instagram.com/p/CxFr-TIK8K0/
https://www.instagram.com/p/CxFr-TIK8K0/
https://www.instagram.com/p/CxFr-TIK8K0/
https://www.instagram.com/p/CxFr-TIK8K0/
https://www.instagram.com/p/CwFkNnJtf9Z/
https://www.instagram.com/p/CwFkNnJtf9Z/
https://www.instagram.com/p/CwFkNnJtf9Z/
https://www.instagram.com/p/CuY1J9PthVr/
https://www.instagram.com/p/CuY1J9PthVr/
https://www.instagram.com/p/CuY1J9PthVr/
https://www.instagram.com/p/CuY1J9PthVr/


SOUTH AFRICA

STYLE DIARY / 
GET THE LOOK / 
SHOPPING
This native can be a Style
Diary or a Get the Look 
and translates into themed 
Insta Stories. The native 
can talk about the brand
and advise how to style
items and appropriate 
occasions to wear them.

INCLUDES COST TO CLIENT

1 x Native

FROM R30 000
2 x Facebook posts

2 x Twitter posts

5 x Instagram stories

https://www.glamour.co.za/fashion/trends/shopping-guide-get-the-fabulous-look-for-a-girls-brunch-5a098b4d-a8f2-4609-8317-510da375e17d
https://www.glamour.co.za/fashion/trends/shopping-guide-get-the-fabulous-look-for-a-girls-brunch-5a098b4d-a8f2-4609-8317-510da375e17d


SOUTH AFRICA

REVIEW/UNBOXING
This includes a video of our 
editors or an influencer 
reviewing your product, 
hosted on IG and TikTok 
and included in a native.

 

INCLUDES

1 x Native with x 1 video 
embed

1 x Facebook posts 
(boosted)

1 x Instagram reel 
(boosted)

1 x Twitter posts 
(organic)

COST TO CLIENT

FROM R40 000

https://www.glamour.co.za/beauty/makeup/tried-and-tested-heres-why-im-loving-avons-new-game-changing-hydramatic-lipstick-1388d93e-1449-4ffd-b8fd-6f951319a2a2
https://www.glamour.co.za/beauty/makeup/tried-and-tested-heres-why-im-loving-avons-new-game-changing-hydramatic-lipstick-1388d93e-1449-4ffd-b8fd-6f951319a2a2
https://www.glamour.co.za/beauty/makeup/tried-and-tested-heres-why-im-loving-avons-new-game-changing-hydramatic-lipstick-1388d93e-1449-4ffd-b8fd-6f951319a2a2
https://www.glamour.co.za/beauty/makeup/tried-and-tested-heres-why-im-loving-avons-new-game-changing-hydramatic-lipstick-1388d93e-1449-4ffd-b8fd-6f951319a2a2
https://www.glamour.co.za/beauty/makeup/tried-and-tested-heres-why-im-loving-avons-new-game-changing-hydramatic-lipstick-1388d93e-1449-4ffd-b8fd-6f951319a2a2
https://www.glamour.co.za/beauty/makeup/tried-and-tested-heres-why-im-loving-avons-new-game-changing-hydramatic-lipstick-1388d93e-1449-4ffd-b8fd-6f951319a2a2
https://vm.tiktok.com/ZMjWX4AG2/


SOUTH AFRICA

BEAUTY / 
FASHION SCHOOL
Glamour Beauty School is a 
video tutorial Brand Property 
that allows you to promote your 
brand in an educational ‘how to’
 manner. Similarly, the Glamour 
Style channel is an informative 
video solution for fashion related  
content such as, figure- fixing,  
latest trends and more.To 
enhance brand impact you may 
opt for influencer and expert 
involvement as additional 
endorsement. 
Price per brief.

INCLUDES COST TO CLIENT

1 x Native

R45 000

2 x Facebook posts

2 x Twitter posts

5 x Instagram stories

1 x Video

https://www.glamour.co.za/beauty/beauty-school/magic-eyes-and-dreamy-skin-c1f0213f-3615-4d8c-9183-6eacdefc7729
https://www.glamour.co.za/beauty/beauty-school/magic-eyes-and-dreamy-skin-c1f0213f-3615-4d8c-9183-6eacdefc7729
https://www.instagram.com/p/CxFr-TIK8K0/
https://www.instagram.com/p/CxFr-TIK8K0/
https://www.instagram.com/reel/CQbBoYID5nn/
https://www.youtube.com/watch?v=5mVmFAe5RlY&list=PLK45PlTkvTUbBPOBwUobsnHQ6MdziATsE


SOUTH AFRICA

VIDEOS
Video is one of the most
effective and fastest-growing
means of brand communication. 
Covering the likes of grooming,
style, cocktail-making and 
expert roundtable videos, 
GLAMOUR offers you a captive
audience. We create video
content curated to align with
your brand objectives. 
Price per brief.

PRICE ON REQUEST

https://www.youtube.com/watch?v=yQRjlpo3YTM&list=PLK45PlTkvTUYoC0gU19eL1X75JpDfbp75&index=2
https://www.youtube.com/watch?v=yQRjlpo3YTM&list=PLK45PlTkvTUYoC0gU19eL1X75JpDfbp75&index=2
https://www.youtube.com/watch?v=yQRjlpo3YTM&list=PLK45PlTkvTUYoC0gU19eL1X75JpDfbp75&index=2
https://www.youtube.com/watch?v=GFqBS5684q0&list=PLK45PlTkvTUYoC0gU19eL1X75JpDfbp75
https://www.youtube.com/watch?v=GFqBS5684q0&list=PLK45PlTkvTUYoC0gU19eL1X75JpDfbp75
https://www.youtube.com/watch?v=GFqBS5684q0&list=PLK45PlTkvTUYoC0gU19eL1X75JpDfbp75


SOUTH AFRICA

MAILER OPTIONS
Our dedicated mailers offer 
a platform for your brand to 
reach our 31,064 subscribers’ 
inbox. Mailer interaction 
rate 32.3%.

TOTAL

Mailer inclusion per 
subscriber R0. 50

Newsletter banner 
per subscriber R0. 40

Dedicated mailer 
click to client site per 

subscriber
R0. 90

Click to 
GLAMOUR.CO.ZA per 

subscriber
R0. 30

DEDICATED MAILER OPTION MAILER INSERTION OPTION



SOUTH AFRICA

SURVEYS / 
COMPETITIONS
Connect with your consumers
through our interactive surveys
or a competitions. The site allows 
You to get valuable insight into 
What is most pertinent to your 
brand. Use this partnership to 
Enhance your brand experience and 
Provide further exposure. The price
is  dependent on the brief.

SURVEY INCLUDES

10 Questions

Client will receive entry 
information in line with 

the POPIA act

Hosted in the win section

X1 FB boosted

X1 Twitter organic

COST PER BRIEF

COMPETITIONS  INCLUDES

Client will receive entry 
information in line with the 

POPIA act

Hosted in the win section

X1 FB boosted

X1 Twitter organic

COST TO CLIENT

R10 000



SOUTH AFRICA

SOCIAL MEDIA

b COST TO CLIENT

1 x Image R8 000

1 x Video (supplied) R10 000

1 x Image R8 000

1 x Reel/Video 
(supplied)

R10 000

X1 Reel produced R19 000

COST TO CLIENT

1 x Image R6 500 

1 x Reel/Video 
(supplied)

R8 000 

1 x Reel (supplied) R10 000

X1 Reel produced R19 000

SOCIAL MEDIA FOLLOWING

FACEBOOK: 98,000 | INSTAGRAM: 100,000 | X: 495,300 | TIK TOK: 8,059



SOUTH AFRICA

SOCIAL MEDIA
We offer a variety 
of social media solutions
 for heightened 
engagement and reach.

· Video post 
· Reel

· FB Live 
· Takeover 

· Poll

· Video post 
· Reel

· Insta Live 
· Insta story

· Poll 
· Takeover

· Video 
· Tweet 

·Livestream 
· Takeover 

· Poll

· TikTok Video
-Livestream

https://www.facebook.com/GLAMOURSouthAfrica/
https://www.instagram.com/glamour_sa/
https://twitter.com/GLAMOUR_sa
https://www.tiktok.com/@glamoursouthafrica
https://www.facebook.com/GLAMOURSouthAfrica/
https://www.instagram.com/glamour_sa/
https://twitter.com/GLAMOUR_sa
https://www.tiktok.com/@glamoursouthafrica


SOUTH AFRICA

REELS / TIK TOK
From Reels on Instagram 
and Tik Tok, we do Beauty, 
fashion, cover collaborations 
brand reveals and more.

TOTAL

OPTION 1
Images supplied by client including 

boosting budget
R10 000

OPTION 2
Images shot / produced by Glamour 

team, including 
boosting budget

R19 000

https://www.instagram.com/reel/CrTE1ZcgQBn/
https://vm.tiktok.com/ZMj4mLEe8/
https://www.instagram.com/reel/CeTSgoZAZKy/
https://www.instagram.com/reel/CeTQnugAMC8/


SOUTH AFRICA

INSTAGRAM STORIES

GET THE LOOK POLL INFORMATIVE

X1 Slide Total R1000  X2 Slides Total R1800

Opener slide with a 
lifestyle shot, then slides 
static or gif of objects to 

make up the lifestyle shot

Where we would compare 
x2 items with each other

Informative content 
highlighting unique 

features, tips, and 
information about your 

product.



SOUTH AFRICA

HUB
This is a microsite hosted 
on the GLAMOUR  that 
includes Eight editorial articles. ROS
ads support the hub and 
reflect takeover ads on the 
site itself. Every article is 
shared on our social media 
platforms including
one dedicated mailer.

TOTAL R150 000

https://www.glamour.co.za/more/glam-x-skip
https://www.glamour.co.za/more/glam-x-skip
https://www.glamour.co.za/more/glam-x-skip
https://www.glamour.co.za/more/glam-x-skip
https://www.glamour.co.za/more/glam-x-skip


SOUTH AFRICA

728x90 px / 970x90px

728x90 px / 970x90px

16
0

x6
0

0
p

x

16
0

x6
0

0
p

x

300x250px

300x250px

300x600px

DISPLAY

SIZE CPM

DESKTOP 468x60 px R350

BANNERS 728x90 
px/970x90px

R350

300x600 px R350

300x250px R350

160x600px R350

MOBILE BANNERS 320x50 px R350

300x250 px R350

300x600 px R350

TAKEOVER All ad sizes for a 
takeover

R10 000 per day

TAKEOVER 
PACKAGE

All ad sizes for a 
takeover

R3 500 per day
 with native
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