SILLOET.AlI - WHITE PAPER - 2025 INDEPENDENT FINANCIAL ADVISORS

THE EVENT MARKETING PROBLEM NO ONE IS SOLVING

You Start at Zero.
Every Month.

Independent financial advisors invest $40,000+ per year in

marketing tools that don't talk to each other — and run the same
events over and over with no learning, no intelligence, and no

improvement between them. There is a better way.

40K+ 0 ~74%

Annual stack cost Events learning from prior Potential cost reduction
Verified 2024-2025 market rates events Switching to SILLOETAI — day one

In a fragmented stack — every event
starts blind

SILLOET.AI



The Cycle of Zero

Why every event you run starts from the same blind spot — month after month after month
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+ Every one of these events starts with no intelligence from the last one. No learning. No edge. —

No prospect intelligence carries forward

Every invitation list is rebuilt from scratch. Who
attended last quarter? Which segment converted? Who
came close but didn't sign? Gone. Each event starts

with the same guesswork as the first one you ever ran.

Post-event follow-up is manual and slow

Warm attendees cool off while the advisor manually
exports lists, drafts emails, and tries to recall who asked
what question. By the time follow-up arrives, the
moment has passed and the deal has cooled.

Every event topic is a guess

Without data on which topics drove attendance vs.
conversion, advisors repeat the same themes or
change randomly. No feedback loop. No signal. Just
instinct — and instinct doesn't compound.

Q

Zero attribution — zero improvement

No platform connects the event to the signed client.
The advisor can't answer: which event format closes
fastest? Which segment is most likely to convert? The

next event starts just as blind as the last.

The real cost isn't just the $40,000+ stack. It's the compounding value you never build — because no

event ever makes the next one better. Every month: back to zero.




What You're Actually Paying

Verified annual costs across the independent advisor technology stack — 2024—-2025 market rates

LEAD GEN & PROSPECTING DATA, MINING & EVENTS MARKETING & NURTURE

WealthFeed $2,399 Data enrichment $2,400 MyCMO $1,188
FINNY $6,000 List / prospect DB $1,800 AdvisorStream $2,000
Precise FP $1,188 Event / webinar SW $1,490 FreshFinance $1,500
Catchlight $2,500 Post-event follow-up $2,000 Mailchimp $600
Acquireup $5,500 Lead-scoring tool $900 eMoney (planning)

SmartAsset AMP $3,000+ Attribution / reports $600 Redtail / Wealthbox $1,188
Ramsey SmartVestor $2,400 Zapier / glue $240 Zinnia SmartOffice

LinkedIn Sales Nav $960 Manual data ops eQuipt

~$23,950+ ~$9.430+ ~$6,476+

$40K+ 15+ S0

Total verified annual spend Disconnected vendors Intelligence carried forward

per independent advisor zero shared data between them to your next event

The Cost Nobody Measures: Clients Lost Between Events
Every event run without optimized follow-up timing has a conversion cost on top of the tool cost. Industry
research shows optimized follow-up timing alone can improve show-to-meeting rates by 30-50%. For an advisor

running 8 events a year, that gap isn't measured in software fees. It's measured in clients who signed with
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someone else.




4 / 05 THE SOLUTION

The Learning Loop

Every event teaches SILLOETAI what works — so the next one closes faster, converts higher, and costs less per client

Prospect
Identified

Al ranks prospects
by predicted
event-conversion
likelihood — built
from your prior
events, not
generic industry
data.

Event
Invitation

Al selects optimal
topic, format, and
timing based on
your highest
historical
attendance and
conversion
patterns.

Registration &
RSVP

Every RSVP syncs
to CRM instantly.
No-show
predictions fire
re-engagement
sequences
automatically.

Event Nurture

Attendees scored
by engagement,
routed into Al-
sequenced
follow-up. High-
intent prospects
get accelerated
tracks.

Attribution &
Al Learning

Every outcome —
attendance,
conversion, time-
to-close —
updates the
model. Event 5 is
better than event
1. Always.

The Al model updates after every single event. Which segments attended. Which topics converted. Which
follow-up sequence closed fastest. The loop never stops — and results compound with every event you run.

Prospect Selection

Attendance Rate

Post-Event Follow-Up

Time to Close

Event ROI

Manual guess — same list as last time

Industry avg 40—-55%, flat every time

Manual, slow, inconsistent — leads go cold

60-120+ days, unknown variance

Unmeasurable — no attribution

Al-ranked by conversion likelihood from prior

events

Improves as Al refines segment + invitation

timing

Automated, scored, sequenced — starts within

minutes

Compresses as Al routes warm prospects to

faster tracks

Full attribution — every client traced to

originating event



Stop Starting at Zero.

Start compounding. Every event. Every month.

$29.500 ~74%  Event

Average annual savings Cost reduction, day one 1 —} 5

vs. verified $40,000+/yr fragmented stack $875/month replaces
$40,000+/year Measurably better results
as the Al learning loop
PLATFORM ECONOMICS
Every Event You Run Makes the Next
SILLOETAI Annual Cost $10,500/yxr ($875/mo) One Belter
Event Hosting A la carte only After 3 events Al has enough data to start
refining

Vendors Replaced 15+ across all categories
Admin Hours Reclaimed ~200 hxrs/year
Events to See Al Improvement As few as 3-5

5 ovEmes Better-qualified attendees,

higher show rate
Attribution Gap Closed Full funnel, every event

Network of 100 Advisors Saves $2.95M/year

10 events Sales cycle measurably
shorter

WD) EVERES A closing machine
competitors can't replicate

Ready to stop

starting at zero? (AT N\
silloet.com - $875/month

- no long-term contract
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