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DEFINITIONS
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COMMUNICATIONS V. ADVOCACY

COMMUNICATIONS

• Broadly public-facing
• Social media, photo series, 

videos, case studies, 
feature articles, and more

ADVOCACY

• Can be public or private
• Social media, photo series, case studies, 

briefing notes, white papers, etc.
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BASICALLY….

Strategic communications can be 
advocacy, but private advocacy can’t 
be used as public communications.
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COMMUNICATIONS
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ADVOCACY
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No one is going to do this for you.

If you can’t clearly and concisely communicate the 
importance of your cluster or sector, you’re not going to get 
very far.

You do this every day, whether you realize it or not. 

WHY SHOULD YOU CARE?
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HOW TO ACTUALLY ADVOCATE AND 
COMMUNICATE
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THE 5WS AND 1H OF ADVOCACY
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IMPORTANT PRINCIPLES OF GOOD ADVOCACY

• Be clear about what your key messages are. Be clear about the purpose of your advocacy. 
What do you want to achieve?

• Incorporate advocacy into your overall shelter strategy.

• Adjust your strategy and methods to what you want to achieve. If a small (closed-door) 
intervention suffices to reach your goal, there is no need to go public with an advocacy 
campaign.

• Consult extensively and cooperate with others. Wherever possible, avoid competitive 
advocacy. Seek to work with others to conduct complementary advocacy.
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IMPORTANT PRINCIPLES OF GOOD ADVOCACY

• Make sure that all advocacy products are evidence-based, fact-checked, and proofread. 
Make sure you are honest.

• Ensure that all your advocacy messages are consistent internally and over time.

• Be concise. Avoid jargon wherever you can. If you must use jargon, explain what it means.

• Manage risks proactively to avoid surprises. Consider possible unintended consequences 
of your advocacy, at field and global level, on the humanitarian response on the ground 
and your lead agency’s reputation.
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PUBLIC-FACING PLATFORMS
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A PAUSE IN WHICH I 
SINCERELY BEG YOU TO 

NOT CREATE 
ACCOUNTS FOR YOUR 

SPECIFIC CLUSTERS
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PRIVATE MEDIUMS

• Briefing notes

• Advocacy papers

• Meetings and donor briefings
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TOOLS AND RESOURCES
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https://shorturl.at/1QPoS

ADVOCACY PLAN TEMPLATE
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HUMAN INTEREST STORY TEMPLATE

https://shorturl.at/is9TD 
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ME!
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WHAT DO YOU NEED 
TO DO ADVOCACY AND 

COMMUNICATIONS 
WELL?
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THANK YOU
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