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We’ve Got 
Your Back.



By Jason Maxwell, Stockton BID Manager 

It has been a whirlwind of a few weeks since the 
last edition of our BID newsletter.
Many more of our retail businesses have re-
opened and our restaurants, cafes, pubs and 
salons were given the government green light to 
welcome back customers more recently.
Things feel a little more normal but we know there 
is still a long way to go.
This edition will tell you what we have been doing 
to help levy members, where you can find more 
advice and guidance and it will outline some excit-
ing plans for the future when it comes to making 
our high street a vibrant and thriving place to work, 
shop and visit.
The Future is Local remains our message and we 
are committed to working together to champion 
the independents on our High Street and show-
case everything Stockton has to offer to the wider 
world.
You’ll find all of our contact details on the next few 
pages. Get in touch with any questions, concerns 
or simply to say hello.

It’s great to see you back.
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ANTI SOCIAL BEHAVIOUR  
ON THE AGENDA
Levy members told us it was a concern 
– and we’ve taken steps to tackle it.
As well as the two BID funded security officers, there are now also 
two dedicated police officers whose patrol area includes the High 
Street.

The PCSOs are stationed in the area and are on duty to deal with 
any concerns and issues.

HAVE WE MET?
Popular business networking event The MET – which 
stands for Meet, Engage, Talk will continue to run via 
Zoom. If you would like to join our October network 
event email Sam.withers@ookdesign.co.uk.  Meet 
Stockton’s businesses, high street partners and 
influencers joined together online for a discussion on 
how lockdown easing measures are going and future 
plans for the high street.
Lively, informal and informative, the MET meetings 
offer a chance for levy members to network and 
make some key partnerships to help them grow. The 
next one is scheduled for October – watch our social 
media channels for the date.

BID’S GOT YOUR BACK
So far the BID has helped over 90 of our 
businesses to re-open as lockdown measures 
have gradually eased.

We’ve been there with all kinds of support from 
advice and guidance on the rules and regulations 
to practical measures including the provision 
of hand sanitiser, sneeze guards and social 
distancing signs.
Remember, we are still here. We have produced a 
dedicated re-opening guide for our levy members 
to help with all the practical steps.
Get in touch if you need any help or advice on re-
opening, staying safe and welcoming customers 
back safely and securely.

THE FUTURE IS 
LOCAL
It has never been more important to champion the independents 
and showcase just how important local businesses and services 
are to our wider communities.

We started to shout our ‘Future Is Local’ message before lockdown 
and we continue to do so as we move into a new normal.

To support it, the BID has developed a new website and new branding 
to champion the slogan, you’ll see it rolled out shortly.

For hints and tips on your own social media pages ask for our 
brochure we produced during lockdown.
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Hungry for some hippo art 

Hambletonian Yard
High Praise for Hambletonian Yard by former Stockton 
Borough Council, Chief Executive. Neil Schneider joined Jason 
Maxwell ahead of the work being completed and praised the 
collaborative efforts of the yard’s community and Stockton BID 
for illuminating the space. 

The story of Stockton’s hippopotamus has come 
dramatically to life in one of the town’s old yards.
The big beast, apparently bursting out of a wall in 
Ship Inn Yard, near West Row, is one of a series of 
artworks commissioned by the Stockton BID to brighten 
up some of the town’s yards and alleyways. First up 
was the colourful repainting of doors and buildings in 
Hambletonian Yard, these works are part of a program 
by the BID to improve the town for our Levy community 
and future visitors.

3D artist Joe Hill of 3D Joe and Max has painted a hippo mural in the Ship Inn Yard, Stockton



STOCKTON MARKET

During COVID we have been working behind 
the scenes to improve the brand marketing of 
Stockton BID and we’re all set to launch our 
new website Stocktonbid.co.uk a new-look 
Insta page and a new Youtube Page – get on 
Instagram, follow and tag us.

We’ll be using the digital and social media 
platforms to showcase everything that’s brilliant 
about our levy community. StocktonBid_The 
Future is Local.

CULTURAL QUARTER

Need help?
You can find us on Facebook, Twitter and Instagram,  
email us manager@stocktonbid.co.uk,  
pick up the phone and call us on 01642 065836 or find us at Office 7 in the Castlegate Business Centre.

Newsletter Content and Design ookagency.co.uk

REAL PEOPLE, REAL STORIES, REAL COMMUNITY 
Our High Street is a community and that community 
is about to come under a very deserved spotlight.
The BID has launched a new project called Humans 
of the High Street, a series of films and stories 
designed to showcase how our business community 
has coped with the challenges thrown at them by 
the coronavirus pandemic.
Heartwarming and affirming, the people of Stockton 
rose to the challenge in many ways and you can 
see the results for yourself available to watch on 
You Tube visit Stockton BID The Future is Local and 
Instagram.

To view the videos visit Youtube  
Stockton BID_The Future is Local.
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