C h S h Use of Al by internal comms teams is on the
e a t e et iIncrease, whether it's to stimulate new ideas,
create content, or automate processes.

H OW n Ot tO u Se AI However, Al also poses many challenges to

internal communicators, from questions on
ethics to the proliferation of generic content.

IN INternal comms

Here’s how not to use it as an IC pro!
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Copuying + pasting

If you want employees to engage with your
Al-generated content, you have to add your
own corporate messages into it, and tailor it
your audience - just like you would normally.
Al is a shortcut, not a cop out.
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Perpetuating {D
the bias 4 g(

Internal comms teams must examine
content for potential bias, and influence
your company’s broader Al strategy to

be diverse and inclusive. |gn0ring CUItu ral
sensitivities

It can be good idea to check your Al
content with subject matter experts or
Employee Resource Groups to avoid
any unintentional controversies.

Neglecting
accessibility

It’s up to IC teams to integrate accessibility
considerations into our content and channels
so that everyone can receive and understand
your messages.

Underestimating
the importance
of transparency

Al enables us to be more efficient and
to focus on higher-value, strategically
impactful work. But we can only do that
if we maintain employee trust in the
content we are producing.

Forgetting about
data privacy

Internal comms teams have to lead by
0O —

example by not entering any confidential

information into Al platforms (if in doubt - o
leave it out), and by educating employees \
on the perils of doing so. ——D

\\ ( The digital heart of your organization




